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Abstract. The purpose of the study was to analyse the global experience of forming ethical and legal frameworks
for the use of generative artificial intelligence in the media industry, publishing and public communications.
The research methodology included a theoretical analysis of scientific sources to identify global challenges of
artificial intelligence in the media, a comparative analysis of international regulatory approaches to artificial
intelligence, a systematic analysis of professional codes of ethics of journalists to assess the adaptation of
traditional norms to algorithmised content distribution, and a case study of leading media organisations and
platforms for investigating fact-checking practices, the use of algorithmic ranking, and the integration of ethical
standards with automated systems. It was found that generative artificial intelligence automatically creates press
releases, social media posts, and multimedia campaigns, which increases the efficiency of communication and the
effectiveness of information impact. The development of an ethical and legal framework for the use of generative
artificial intelligence in media, publishing, and public communications is accompanied by an increase in distrust
of Al content (more than 60%), an increase in transparency requirements (approximately 70%), an increase in
copyright regulation (approximately 65%), an increase in the share of Al disinformation (approximately 27%), and
a rapid increase in deepfake content (more than 900%), which generally confirms the need for comprehensive
legal regulation and control. Global cases show that tools such as British Broadcasting Corporation Verify (a
division of British Broadcasting Corporation), Associated Press Content Verification Systems and Google Fact
Check Explorer (Google) combine algorithmic data analysis, open intelligence sources, and automatic information
filtering with mandatory human fact-checking, which allows quickly detecting misinformation and ensuring the
reliability of news in real time. The practical significance of the study is that the results can be used by journalists,
editorial offices, publishers, and Public Relations specialists to implement transparent algorithmic systems,
ensure copyright compliance, adapt codes of ethics to digital platforms, and improve the effectiveness of content
management and communication campaigns
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# Introduction

The rapid introduction of generative artificial intelli-
gence into global social communications is transforming
the ways in which information is created, disseminated,
and interpreted, while simultaneously actualising the
complex of ethical challenges associated with content
reliability, algorithmic biases, data privacy, and respon-
sibility for automated generation results. The growing
role of such technologies in the media space, political
processes, and business communications increases the
risks of disinformation, manipulation, and social inequal-
ity, which leads to the need to agree on international
standards and ethical principles for their use. The study
of the ethical challenges of generative artificial intelli-
gence (Al) and the analysis of international regulatory
practices appears as an important area of understanding
the transformations of the contemporary communica-
tion environment, focused on ensuring transparency, ac-
countability, and safe functioning of digital technologies
in a global society.

The growing role of generative artificial intelligence
in global social communications requires a comprehen-
sive understanding of ethical challenges and the search
for effective international approaches to their settle-
ment. M. Al-Kfairy et al. (2024) reviewed interdiscipli-
nary approaches to analysing the ethical problems of
generative Al and examined ways to addressing them
through a combination of technological and regulato-
ry solutions. The researchers considered issues of algo-
rithmic bias, developer responsibility, and the risks of
distributing unreliable content. Expanding the scope of
generative Al in complex digital environments deepens
attention to the social implications of its use. B. Chimb-
ga (2023) investigated the ethical and social challenges
of integrating generative Al into the Internet of Things
environment and analysed the impact of automated
systems on user security. In this paper, the researcher
considered the issues of confidentiality, autonomy of
solutions, and potential risks of manipulative influence.
Simultaneously, there is an interest in the use of gener-
ative Al in academic communication and its impact on
the quality of scientific texts. K. Costa et al. (2024) ex-
amined the benefits and challenges of using generative
Al in academic writing and analysed the impact of such
tools on the integrity and quality of research. The risks
of plagiarism, reduced critical thinking, and the need to
develop recommendations for responsible use were an-
alysed. Further generalisation of scientific approaches
was carried out through the analysis of the structure of
ethical discourse. G.P. Georgiou (2025) conducted the-
matic modelling of scientific publications and analysed
key areas of generative Al research. The paper covered
the topics of trust in information, transparency of algo-
rithms, and social consequences of digital technologies.
G. Kostygina et al. (2023) analysed disclosure standards
in social media and generative Al research and out-
lined approaches to ensuring reproducibility of results.
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Mechanisms for increasing transparency and responsible
use of data in the digital environment were identified.

The development of international approaches to reg-
ulating generative Al was linked to the ideas of sustain-
able development and global responsibility. G.G. Land-
ini (2025) investigated the ethical principles of using
generative Al and analysed the possibilities of their in-
tegration into international policies. The relationship be-
tween technology innovation and social responsibility
was traced. The regulatory dimension of the problem
reflects the transformation of legal approaches to regu-
lating digital technologies. S. Sahebi & P. Formosa (2025)
investigated the phenomenon of Al-mediated communi-
cation and analysed the impact of generative systems on
user epistemic trust. The risks of information distortion
and transformation of its perception processes were an-
alysed. Socially oriented approaches focus on the possi-
bilities of generative Al for social development. W. Shafik
(2025) explored the potential of generative Al in achieving
the Sustainable Development Goals and analysed its role
in solving global problems. The balance between the in-
novation of technologies and the ethical responsibility of
their application was evaluated. Generalisation of scien-
tific developments contributes to the systematisation of
key ethical challenges of generative ALE.C. Tirpan (2024)
reviewed and analysed the main categories of ethical is-
sues. The study covered issues of bias, transparency, re-
sponsibility, and impact on social processes. Methods for
minimising ethical risks and improving the reliability of
generative Al in social communications were analysed.

Despite the questions raised by previous studies, there
were still some gaps in the study of the ethical problems
of generative Al. In particular, international standards and
comparative regulatory practices of different jurisdictions
were not sufficiently systematised. There is a lack of re-
search that comprehensively assesses the impact of gen-
erative Al on information trust and social responsibility in
global communication networks. The purpose of the study
was to investigate international practices in creating ethi-
cal and legal norms for the use of generative artificial intel-
ligence in various fields. The objectives of the study were:
to compare international approaches to Al regulation (on
the example of the EU Al Act, US standards and Asian
models); to investigate the transformation of professional
ethical codes of journalists and editors under the influence
of algorithmisation; to systematise global cases of using Al
to combat disinformation and create content.

# Materials and Methods

The research includes theoretical analysis of scientific
sources, comparative analysis of international regulato-
ry approaches to Al, evaluation of professional codes of
ethics of journalists based on system analysis and case
studies of leading media organisations with the study of
fact-checking practices, algorithmic ranking, and integra-
tion of ethical standards in digital journalism. A theoretical
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analysis of the global challenges associated with the use
of artificial intelligence in media, in particular, algorith-
mic bias, problems of copyright to content created by Al,
and the transformation of the role of the “gatekeeper” in
information flows based on J. Kuai (2024), M.A. Fernan-
dez-Barrero & C. Serrano-Martin (2025), D.V. Voin-
ea (2025) allowed identifying key trends in the regulation
and standardisation of Al tools in the media. Statistics
on the level of distrust of Al content in the media, re-
quirements for transparency of its use, legal regulation
of authorship in the publishing sphere, the spread of
Al-generated disinformation in public communications,
and the dynamics of growth of deepfake content based
on data by F. Simon et al. (2025), N. Newman (2026)
were also considered. Additional sources included News-
Guard (2025), Tamzid (2026), and McAfee (2026).

Within the framework of the study, a comparative
analysis of international approaches to the regulation
of artificial intelligence was carried out, in particular, the
regulatory model of the European Union (Al Act) (Artifi-
cial Intelligence) (Proposal for a Regulation..., 2021) and
the decentralised regulatory environment of the Unit-
ed States of America (based on the recommendations
of the Federal Trade Commission (n.d.) and the National
Institute of Standards and Technology. The paper also
described the principle-oriented approaches of Asian
countries, as set out in Japan's Social Principles of Al (Ja-
pan Al social principles, 2025) and Singapore’'s Model
Al Governance Framework (Al Verify Foundation & Info-
comm Media Development Authority, 2024). The choice
of these approaches was determined by their repre-
sentativeness to three different regulatory paradigms of
strict legal regulation, flexible industry self-regulation,
and ethical governance that provides a comprehen-
sive coverage of global practices. The selection criteria
were the level of regulatory formalisation, the degree of
mandatory requirements, the availability of risk classi-
fication, control, and responsibility mechanisms, and a
focus on the balance between innovative development
and the protection of human rights. Comparisons were
made based on certain criteria that included regulatory
rigidity, transparency, accountability, human oversight,
institutional control organisation, and cultural approach.
Four professional codes of ethics of journalists were con-
sidered through system analysis, among them Society of
Professional Journalists (2014) Code of ethics, Declara-
tion of Principles on the Conduct of Journalists (1954).
The features of the RTDNA Canada (2021) Code of eth-
ics and the Canadian Association of Journalists (2023)
Code of ethics were also highlighted, with an emphasis
on four key aspects, including regulatory rigidity, trans-
parency, accountability, human oversight, institutional
control organisation, and cultural approach.

A case study was conducted by the following com-
panies and organisations: British Broadcasting Corpora-
tion (BBC) Verify (BBC Verify largely..., 2025), European
Broadcasting Union (EBU) (Keaten, 2025), Associated

N
Press (Al News Staff, 2026). In addition, Google (Google
Al for Developers, n.d.), WAN-IFRA (The age of Al in the
newsroom, 2025), and individual scenarios of protests in
Los Angeles (Campbell, 2025), related to the spread of
disinformation and the public response to the use of Al
in the media space and medical disinformation through
deep fakes were analysed. BBC Verify, European Broad-
casting Union, Associated Press, and WAN-IFRA were
selected as leading representatives of various segments
of the global media industry and demonstrate practic-
es in implementing artificial intelligence and countering
disinformation. In particular, Google was included in the
analysis, as it formed the infrastructure for distributing
and verifying information through Al algorithms that
directly affect the media space. The study examined re-
al-time fact-checking practices, the use of Open Source
Intelligence (OSINT), data analysis, automated pre-fil-
tering of content, the use of Al assistants to assess the
credibility of news, algorithmic cross-referencing with
reliable sources, the integration of ethical standards and
transparency, and the combination of algorithmic sys-
tems with human fact-checking.

# Results

Theoretical analysis of the use of artificial
intelligence in the media industry, publishing,

and public communications

Artificial intelligence in the media creates a number of
global challenges, including algorithmic bias, copyright
issues for Al-generated content, and the transformation
of the role of the gatekeeper in information flows. Copy-
right problems were related to the fact that generative Al
systems create texts, images, videos, and other content
based on large amounts of data, including human works,
which causes legal disputes about the ownership of cop-
yrights to the resulting products. This requires the de-
velopment of legal frameworks, licensing schemes, and
standards for using data for model training (Kuai, 2024).
The transformation of the role of the gatekeeper is that
conventional editors and journalists who previously car-
ried out control and filtering of information flows based
on professional and ethical standards are replaced by
algorithmic systems that automatically select, rank, and
recommend content to users, which requires revision of
professional codes of ethics, integration of transparency
principles, and combined human and Al control, and the
development of mechanisms for monitoring algorith-
mic decisions. Taken together, these challenges define
key areas of Al regulation and standardisation in media,
including algorithm audits, transparency and account-
ability, copyright protection, and adaptation of ethical
standards to the digital transformation of the informa-
tion environment (Voinea, 2025).

The use of artificial intelligence in publishing and
public communications is becoming increasingly im-
portant in the current conditions, although the level of
systematic research remains limited and fragmented.
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Theoretically, Al is considered as a tool for automating
content processes, optimising editorial decisions, and
improving the effectiveness of communication with the
audience (Waliszewski et al., 2025). In the publishing in-
dustry, algorithms are used to generate texts, edit them,
proofread them, automatically translate them, and adapt
materials to different audience segments. Machine
learning tools analyse large text arrays, identify stylis-
tic errors, offer options for improving the structure, and
predict reader preferences, which contributes to more
accurate editorial policy planning (Buhai et al., 2026). In
public communications, Al is integrated into the pro-
cesses of interaction with the audience through chat-
bots, automated user service systems, and analytical
platforms for monitoring the information environment
(Novikova et al., 2025). This allows quickly responding to
changes in public opinion, identifying information risks,
and adjusting communication strategies. An example of
practical application is algorithms for personalisation of
news feeds, which adapt content in accordance with the
interests of users, and automatic fact-checking systems
that compare information with reliable sources and re-
duce the level of disinformation spread. The use of Al
is accompanied by problems related to ethical aspects,
risks of algorithmic bias, and the need to combine auto-
mated solutions with human control (Murala et al., 2025).
Thus, Al in publishing and public communications forms
a new paradigm of information management, where the
key role is played by the integration of technological in-
novations with professional standards of journalism and
communication, which ensures a balance between effi-
ciency, reliability and trust of the audience.

Algorithmic bias manifests itself through the use of
large amounts of data reflecting historical social bias-
es and structural inequalities in news ranking systems,
content recommendations, and automatic moderation.
A ProPublica study found an algorithm bias against Af-
rican-American defendants (Angwin et al, 2016). In the
media, this can lead to underestimation of topics related
to minorities or regional communities, and requires audit-
ing algorithms, transparency of models, and the involve-
ment of various social groups in their testing. Copyright
issues for Al-generated content are related to the use of
generative models such as OpenAl Generative Pre-trained
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Transformer (GPT) (OpenAl Developers, n.d.), Drawing
with Artificial Intelligence — Learned Examples (DALL-E)
(OpenAl, n.d.) and MidJourney (n.d.), which train on large
data sets containing people’s work. This creates legal dis-
putes about the ownership of copyright to the resulting
content. For example, in the United States in 2023, there
was a legal dispute between artists and companies that
used their work without consent to train Al models, which
led to claims for licensing fees. Media editors use Al tools
to create texts, illustrations, and totals of large amounts
of data, which requires clear regulation and transparency
of the use of data for model training (Rosen, 2023). The
transformation of the role of the gatekeeper is evident in
the fact that editors and journalists are no longer the only
filters of information. Algorithms for social platforms such
as Facebook, YouTube and X (Twitter), automatically select
and rank content for users based on interests, behaviour,
and historical data (Loucif et al,, 2020). This shifts control
from human to algorithm, calling into question tradition-
al editorial standards for the accuracy, significance, and
ethics of materials. Codes of ethics, such as the Society of
Professional Journalists (2014), the Declaration of Princi-
ples on the Conduct of Journalists (1954) and the Cana-
dian Association of Journalists (2023) have been supple-
mented with provisions on algorithm transparency, the
explainability of automated decisions, and active human
involvement in the oversight of Al systems.

The global challenges of using Al in the media have
technical, ethical, legal, and social dimensions (Abdyga-
lym et al., 2025). Algorithmic bias requires independent
audits and multi-level testing of algorithms, copyright
issues stimulate the development of new legal tools for
data and content protection, and changing the role of
the gatekeeper leads to a revision of professional stand-
ards in favour of models that combine human control
and automated mechanisms. This integrated approach
allows assessing the prospects for regulating and ethi-
cal use of Al in the media and ensuring the sustainable
development of information ecosystems. Table 1 sum-
marises the key trends in the regulation and standardi-
sation of Al tools in the media, reflecting the main areas
of development of legal norms, ethical standards, and
technical requirements for the use of artificial intelli-
gence in the media environment.

Table 1. Key trends in the regulation and standardisation of Al tools in the media

Key trend Scope of application

Regulatory/standardisation measures

News ranking and content

Algorithmic transparency recommandations

Implementation of algorithm audits, explainability of Al
solutions, reporting to users

Copyright protection for Al-
generated content

Generative content (text, images,
videos)

Establishing licenses, standards for using data to train models,
and legal frameworks for Al content

Responsibility of the

gatekeeper Control of information flows

Revision of ethical codes of journalists, combining human
supervision with algorithmic supervision, development of
professional recommendations

Ethical standardisation Media and social platforms

Inclusion of provisions on transparency, non-discrimination, and
multi-level control

International coordination Al regulation in global media

Harmonisation of norms, recommendations on transparency,

security, and responsibility of Al systems

Source: compiled by the authors based on M.A. Fernandez-Barrero & C. Serrano-Martin (2025), R. Saeed et al. (2026)
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Table 1 summarises key trends in the regulation and
standardisation of Al in the media, reflecting the com-
plexity of approaches covering technical, legal, and eth-
ical aspects of technology application. Transparency of
algorithms ensures clarity and accountability of Al de-
cisions in ranking news and content recommendations,
while copyright measures for Al-generated content con-
tribute to resolving legal disputes and standardising the
use of data for model training. The transformation of the
role of the gatekeeper combines conventional editori-
al control with algorithmic systems, which increases the
effectiveness of moderation of information flows, and
ensures compliance with professional standards. Ethi-
cal standardisation and international coordination allow
establishing universal principles of non-discrimination,
multi-level control, and harmonisation of norms at the
global level. Taken together, these trends demonstrate
that the regulation and standardisation of Al in the me-
dia requires an integrated approach that combines tech-
nical, legal, and ethical mechanisms to ensure the stable,
reliable and responsible functioning of the digital infor-
mation environment.

The experience of developing an ethical and legal
framework for the use of generative artificial intelligence
in the media industry is characterised by increasing re-
quirements for transparency and reliability of informa-
tion. Empirical evidence shows that more than 60% of
the audience shows distrust of news content created or
modified with the help of Al, which actualises the need
for its clear labelling and editorial control (Simon et
al.,, 2025). This situation contributes to the introduction
of ethical principles of openness in the use of algorithms,
responsibility of media organisations, and ensuring
fact-checking as a mandatory component of journalistic
practice. In publishing, the development of regulatory
approaches focuses on the regulation of authorship and
intellectual property issues in the context of using gen-
erative Al. In particular, approximately 65% of industry
representatives support the need to create clear legal
mechanisms for determining the status of content gen-
erated by algorithms, and responsibility for its distribu-
tion (Newman, 2026). This encourages the integration of
academic integrity norms, the development of editing
policies, and the development of hybrid models of col-
laboration between author and technology.

In the field of public communications, the key area is
countering disinformation and manipulative content cre-
ated using generative Al. Studies show that the spread of
false statements generated by Al reaches approximately
27% among the verified materials, reflecting a signifi-
cant increase in information risks (NewsGuard, 2025).
In this regard, approaches are being formed aimed at
strengthening control over information sources, devel-
oping tools for detecting artificial content, and improv-
ing the level of media literacy in society. An additional
aspect is the growth of cyber threats and digital manip-
ulations associated with the use of generative Al. It has

N
been reported that more than 80% of modern online
scams contain elements of automated content creation,
which makes them more difficult to detect and increas-
es the level of risks for users (McAfee, 2026). However,
the number of deepfake materials is growing by more
than 900%, which increases the need for the introduc-
tion of technologies for identifying fakes and regulating
their use (Tamzid, 2026). In response to these challenges,
comprehensive ethical and legal mechanisms are being
developed to ensure the safe functioning of the digital
information environment.

International approaches
to regulating artificial intelligence
International standards are developed to ensure consist-
ency of approaches to the regulation and use of tech-
nologies in the global environment, which is especially
important in the context of the development of artifi-
cial intelligence. They reduce legal uncertainty, promote
international cooperation and form common rules for
states and organisations, which allows effectively com-
bining innovative development with the requirements
of security and human rights protection, as demonstrat-
ed by the integrated approach of the European Union
(Proposal for a Regulation..., 2021). The content of in-
ternational standards includes clearly defined elements:
terminology base, risk classification, principles of ethical
use of technologies, requirements for transparency and
accountability, and mechanisms for monitoring and as-
sessing compliance. For example, in contemporary artifi-
cial intelligence management frameworks, it is necessary
to use risk management and responsible implementa-
tion of technologies (Al Verify Foundation & Infocomm
Media Development Authority, 2024). This allows sys-
tematically assessing the impact of technologies and en-
suring their safe functioning at all stages of the life cycle.
The development of international standards is driven by
the need to establish a balance between stimulating in-
novation and preventing potential risks to society. They
are formed based on agreed positions of governments,
the scientific community, and business, which ensure
their practical applicability in different countries. How-
ever, standards can be either binding or recommenda-
tory, but in both cases, they are aimed at increasing con-
fidence in technologies and ensuring their responsible
use. Table 2 shows a comparative analysis of key inter-
national regulatory approaches to artificial intelligence.
Table 2 shows that the main difference between in-
ternational standards is the approach to regulating Al.
The European Union is represented by the Al Act (Pro-
posal for a Regulation...,, 2021), which sets out a strict
legislative framework with mandatory requirements for
high-risk systems, clear risk classification criteria, legally
established liability mechanisms, and a centralised mul-
ti-level surveillance system. The process of establishing
an ethical and legal framework for the use of generative
artificial intelligence in the media industry, publishing and
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public communications is viewed as a phased regulatory
process, with bans on certain high-risk practices already
in place from February 2025 and basic requirements for
Al literacy being introduced; from August 2025, rules for
general-purpose models come into force, with an em-
phasis on transparency and risk management, and from
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2 August 2026, requirements for high-risk systems will
be fully applied, alongside mandatory conformity as-
sessment, human oversight and the creation of national
regulatory “sandboxes” in each country, which together
will ensure the transition to comprehensive legal and
ethical regulation of Al in the information sector.

Table 2. Comparative analysis of international regulatory approaches to artificial intelligence

Criteria

Al Act (EV)

USA - FTC and NIST

Japan - Social principles

Singapore — Model Al

be clear and explicable

of solutions

and explainability,
without legal compulsion

of Al governance framework
. - Flexible regulation;
Strict legislative framework; S9N '
mandagtory requirements combination Voluntary principles; ethical Voluntary, fundamentally
Regulatory for high-risk systems; of recommendations guidelines; ' oriented framework;
rigidity defined sanctions and legal and |r;1du§try s'éan(_iards; no mandatory sanctions balargjce b_et;Neen mn%\(ﬁtlon
liability emphasis on business and social responsibility
self-regulation
Consolidated by law; Recommended as best Focu;ei:nne(::hmal Ethical principle;
Transparency algorithms should practice; openness P emphasises transparency

and user trust

Accountability

Clear legal mechanisms

of responsibility; defined

roles and responsibilities
of organisations

Accountability through
agencies and internal
control of companies

Responsibility is assigned
to organisations; control
through ethical standards

Primary responsibility for
organisations; coordination
through corporate and
government committees

Mandatory for high-risk

Important

authorities)

recommendations

Humgn systems; ensures ;afety ) Rec.ommended~ Ethical prlnglple, for ethical use; optional,
supervision and minimisation for high-impact algorithms not formalised .
based on corporate policy
of damage
Institutional Central!sed, multi-level Decentrallsed, dlfferent' Coordination and advisory; | Coordination and advisory;
s surveillance system agencies and standards; o
organisation of - e monitoring through focused on corporate and
(national and European coordination through f ) -
control national committees government committees

Cultural approach

Priority of human rights
protection, ethical and safe
implementation of Al

Focus on innovation,
market freedom, minimal
government intervention

Balance between
technological development
and social responsibility

Balance between
innovation, social harmony,
and ethical standards;
national values are taken

into consideration

Source: compiled by the authors based on Proposal for a Regulation... (2021), Al Verify Foundation & Infocomm Media
Development Authority (2024), Japan Al social principles (2025), Federal Trade Commission (n.d.)

Transparency and intelligibility of algorithms, ac-
countability of organisations, and mandatory human
supervision are formalised at the legislative level, which
ensures a high level of human rights protection and safe
implementation of Al. The United States is adopting a
flexible, decentralised model based on the recommenda-
tions of the Federal Trade Commission (n.d.), where reg-
ulatory rigidity is less, and control is carried out through
agencies and corporate self-regulation practices. Trans-
parency and accountability are rather recommended, and
human oversight is not required, which allows innovating
faster while maintaining market flexibility. The Asian ap-
proaches presented by Japan’s Social Principles of Al and
Singapore’'s Model Al Governance Framework (Al Verify
Foundation & Infocomm Media Development Author-
ity, 2024) are based on voluntary ethical principles and
advisory mechanisms, focusing on the balance between
technological development, social harmony, and organ-
isational responsibility. Transparency, accountability, and
human oversight in these models remain fundamental,
while the institutional organisation of control is coordi-
nating, reflecting the culturally determined values and
specifics of Al implementation in different societies.

Transformation of journalistic ethics

under the influence of artificial intelligence

In the world's leading media and digital platforms, there
is an active integration of artificial intelligence technol-
ogies into the work of editorial offices and news distri-
bution, which requires adaptation of traditional ethical
principles of journalism and the introduction of new
responsibility procedures. For example, The New York
Times actively encourages the use of internal Al tools
for auxiliary tasks, such as preparing headlines, ideas
for materials, or data research, but restricts the role of
generative Al in creating the main content, leaving jour-
nalists with the final editing and confirmation of facts
(Russell et al., 2025). Similarly, journalistic publications
in the United States have begun to use Al to optimise
editing and research processes, but academic reviews
indicate that the use of such technologies remains un-
even and their role is not disclosed to readers, creat-
ing challenges for transparency and accountability. In
response to these challenges, news organisations and
digital platforms are gradually developing ethical guide-
lines for Al tools. In particular, CBC News emphasises
that artificial intelligence should remain an auxiliary, not
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the main content creator, with the final decision on pub-
lication and fact-checking left to people; in its principles,
the editorial board requires open disclosure when Al is
used in journalistic work, and an explanation of how this
affected the created material (Fenlon, 2025). This prac-
tice reinforces the conventional ethical requirements for
accuracy, transparency, and accountability laid down in
professional codes and serves as a counterweight to the
risks associated with automation.

Algorithmic news processing in the digital envi-
ronment also changes the audience’s perception of
journalism: news recommendation algorithms on plat-
forms such as social networks or content aggregators
can amplify sensational content or form “information
bubbles” without proper transparency about ranking
criteria (Weinbrand et al., 2025). Research by the BBC
and the European Broadcasting Union found that about
45% of Al assistant responses contained problems with

fact or sources, highlighting the need for new standards
for verifying and controlling Al-generated or Al-curated
content (Largest study of its..., 2025). In addition, the
changes also affect the interaction of Al systems with
conventional sources: most of the current Al models
used to summarise news or make recommendations
depend on available journalistic materials, but often
do not provide proper citation or compensation to the
original media, which raises serious ethical and legal is-
sues (Karadeglija, 2026). This, in turn, encourages the
media to create their own policies for cooperation with
Al companies, which should ensure, on the one hand,
support for journalistic work, and on the other, the
preservation of independence, transparency, and fair-
ness, which are the core of professional ethics. Table 3
illustrates the transformation of professional codes of
ethics for journalists and editors under the influence of
content algorithmisation.

Table 3. Transformation of professional codes of ethics of journalists and editors
under the influence of content algorithmisation

Problems in

Professional
Journalists (SPJ) Code
of ethics

and report it
2. Minimise damage
3. Act independently
4. Be accountable

Editorial fact-checking,
journalistic investigations,
ethical editorial policy

sensational content,
create “information
bubbles”, and rank news
biased

Codex Key ethical principles Conventional algorithmisation Transformation
y P P implementation gconditions and adaptation
. . Development of Al
Society of 1. Search for the truth Algorithms can amplify fact-checking; creation
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The transformation of professional codes of ethics
of journalists and editors under the influence of algo-
rithmisation takes place through the adaptation of key
principles of traditional journalistic ethics to the con-
ditions of automated content processing and distribu-
tion. In global codes such as the Society of Professional
Journalists (2014) Code of ethics and the Declaration
of Principles on the Conduct of Journalists (1954), the
principles of trustworthiness, transparency, and respon-
sibility are detailed in relation to the use of algorithms
for fact-checking, labelling Al-generated materials, and

avoiding bias in automated news feeds. Simultaneously,
regional standards, in particular RTDNA Canada (2021)
Code of ethics and the Canadian Association of Journal-
ists (2023) Code of ethics, include recommendations for
controlling the quality of content in digital media, en-
suring human supervision of algorithmically processed
information, and integrating technologies to support
ethical editorial decisions. Changes are also evident in
practical approaches to publications: algorithmic tools
are used to pre-moderate news, detect potentially
harmful or biased content, and personalise news feeds,
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but the ultimate responsibility remains with editors and
journalists. Thus, the transformation of codes consists
not only in updating the texts of ethical norms, but also
in introducing mechanisms of human control, automatic
labelling of Al content, ethical selection and manage-
ment of materials, which ensures a balance between the
technological capabilities of algorithms and convention-
al professional standards of journalism.

Global Al cases in the fight against disinformation
The systematisation of global cases of using Al to com-
bat disinformation and create content demonstrates that
media organisations, technology companies and collab-
orative initiatives are actively implementing algorithmic
solutions to identify false claims and maintain journalis-
tic reliability in the face of rapid growth of information
volumes. In particular, the practice of BBC Verify includes
a special division of the British Broadcasting Corpora-
tion that uses open sources intelligence (OSINT), data
analysis, and judicial methods to verify information and
detect misinformation in news materials, in particular in
real time through BBC Verify Live, operating on the BBC
online platform, increasing audience confidence in ver-
ified facts and refuting fakes in the daily news stream
(BBC Verify largely..., 2025). In partnership with other or-
ganisations and tools, journalists can automatically iden-
tify anomalies in texts and videos, enabling faster rec-
ognition of false messages during election campaigns
or crisis events where speed and accuracy are crucial.
The second area of Al application covers large-scale re-
search that evaluates the impact of algorithmic systems
on the way users receive news (Barlybayev et al,, 2024).
This has led to recommendations for closer collabora-
tion between Al developers and the media, focusing on
increasing transparency, clearly differentiating facts and
opinions, and regularly updating training data. Such de-
velopments encourage major news organisations, such
as the Associated Press, to integrate algorithmic solu-
tions for pre-checking videos, photos, and text that au-
tomatically filter out potentially fake content even before
it gets into editorial processing (Al News Staff, 2026).
Globally, initiatives such as “News Integrity in the
age of Al", supported by the European Broadcasting Un-
ion (EBU), the World Association of news publishers (The
age of Al in the newsroom, 2025) and other international
media groups, call on Al developers to ensure transpar-
ent use of news materials in training models, provide
clear attribution and protect the right to reliable infor-
mation, and seek consistent standards for the ethical
application of technology in journalism (Keaten, 2025).
This includes not only technical means, but also political
steps, in particular, the requirement to authorise the use
of content in generative models only with the consent of
copyright holders and increase the level of responsibil-
ity of technical companies for errors in their Al systems.
Tech giants like Google are also contributing to the fight
against misinformation by offering tools like Google Fact
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Check Explorer (Google Al for Developers, n.d.), which
automatically compare data sets with reliable sources
such as Reuters or the Associated Press, helping jour-
nalists and consumers quickly verify news claims. Simi-
larly, academia is working on policies and standards for
using Al in fact-checking. An example of this is a study
from Germany and Ukraine that offers practical recom-
mendations for developing regulatory approaches that
promote accuracy and trust in the media environment,
while minimising the risks of bias and over-automation.

Individual cases demonstrate how Al is used direct-
ly in complex misinformation scenarios (Oklander et
al., 2025). During the protests in Los Angeles, Al tools
were used both to distribute fake videos and messages
and to automatically verify them, although the results
were heterogeneous and highlighted the importance
of combining Al tools and human fact-checking. In ad-
dition, the problems of deep fakes depicting fictional
doctors in the context of medical misinformation have
caused a public outcry and pressure on social platforms
to improve algorithmic detection of malicious content
(Campbell, 2025). Thus, global cases of using Al as a tool
for combating disinformation demonstrate the duality
of this technology: on the one hand, algorithms can ac-
celerate the spread of false information, and on the oth-
er hand, offer powerful tools for detecting and deterring
it when they are integrated into reliable journalistic pro-
cesses, develop international standards for cooperation
between media and technology companies, and increase
user literacy in the digital environment. Global cases of
using artificial intelligence in journalism demonstrate
that in practice algorithmic solutions combine automatic
fact checking with human control to increase the relia-
bility of content (Skorokhod et al., 2023). At BBC Verify,
journalists use open sources of intelligence, algorithmic
data analysis, and judicial methods to detect misinfor-
mation, including through the BBC Verify Live platform,
which allows real-time verification of information, au-
tomatically identifying anomalies in texts and videos,
and speeding up the refutation of fakes during election
campaigns or crisis events. Such practices reflect the in-
tegration of algorithms into editorial processes, where
Al helps filter potentially unreliable content before it is
published, and journalists provide final verification and
attribution, increasing audience confidence and compli-
ance with ethical standards.

Another area of Al use covers large-scale research
on the effectiveness of automated systems and assess-
ing their impact on news consumption (Ashimova et
al, 2023). Major media organisations are implement-
ing algorithmic tools for pre-checking videos, photos,
and text, and global initiatives are calling for transpar-
ent use of news in training models, clear attribution,
and the development of international standards for
the ethical application of technology in journalism. The
practical application of Al in complex scenarios, such
as during protests or the spread of medical deep fakes,
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demonstrates the duality of the technology: algorithms
accelerate the detection of misinformation, but simulta-
neously require integration with human fact-checking to
ensure accuracy and credibility of news content.

# Discussion

The use of generative artificial intelligence in global so-
cial communications creates new ethical challenges that
require a systematic approach to regulating and stand-
ardising practices. Key issues are related to algorithm
transparency, copyright, disinformation control, and re-
sponsibility for decisions made by artificial agents. This is
evident in user interaction with digital platforms, where
generative models act as intermediaries in the dissem-
ination of information, content creation, and formation
of public narratives. Such conclusions are consistent with
the analysis of thematic models presented by H. Ali &
A.F. Aysan (2025), who showed that ethical requirements
for Al cover a variety of areas, from education and med-
icine to financial and communication systems. The in-
tegration of generative Al into social communications
requires not only technological, but also normative eval-
uation. Al policies and guidelines remain fragmented,
and their implementation varies depending on the ge-
ography and type of organisation. This is consistent with
conclusions of A. Dabis & C. Csaki (2024), who examined
the first policy responses of higher education institu-
tions to the challenges of generative Al and note the lack
of unified standards of ethical application. Organisations
trying to implement Al policies face difficulties balancing
innovation and compliance with legal norms, reflecting
a general trend towards a gradual development of reg-
ulatory frameworks at the global level. The results of the
study reveal the heterogeneity of Al perception in the
educational environment. The use of generative mod-
els in educational processes raises discussions about
the ethics of automating assessment, creating educa-
tional materials, and supporting student assignments.
This coincides with the conclusions of R. AIAli & Y. War-
dat (2024), who emphasised that the integration of Al
into education opens up wide opportunities for person-
alising learning, but simultaneously creates risks of con-
tent manipulation and disruption of academic integri-
ty. It was revealed that the element is to establish clear
principles for using models, including requirements for
transparency of algorithms, and the ability to track the
sources of created content.

Generative systems contribute to changing the role
of a person in communication processes. For example,
automated creation of texts, images, and multimedia
content changes user interaction with information flows,
affects the speed of information dissemination, and can
increase the cognitive load on the audience. These re-
sults support the observation of F.F.-H. Nah et al. (2023),
who described the challenges of human-Al collabora-
tion and emphasised the need to form an ethical frame-
work governing interaction. It turns out that without

N
establishing rules for using generative models, the risks
of social and legal consequences increase. Copyright
and intellectual property issues are becoming a critical
issue when applying generative models in global com-
munications. Most of the created content does not have
a clear legal attribution, which creates potential conflicts
when using materials in the professional and scientific
environment. This is consistent with the conclusions of
N. Lucchi (2023), who investigated the ChatGPT case and
copyright issues, noting that legal uncertainty can hinder
innovation and limit the adoption of generative technol-
ogies in organisations. It was revealed that international
standards and practices for regulating generative Al are
at the stage of development, and different countries ap-
ply different approaches to ethical requirements. This re-
flects the conclusions of Y. Jin et al. (2025), who described
a global perspective on the adoption of Al policies and
recommendations in higher education institutions. In-
ternational coordination, exchange of best practices and
the development of unified ethical principles can reduce
the risks of misuse of generative models. The use of Al in
social communications requires a balance between effi-
ciency and ethics. Technologies provide fast and large-
scale access to information, and the lack of control cre-
ates risks of manipulation, dissemination of false data
and reduced communication quality. This was confirmed
by the conclusions of T. Farrelly & N. Baker (2023), who
investigated the implications of generative Al in higher
education and noted that ethical regulation is becom-
ing necessary to maintain trust in digital communication
platforms. Only through a comprehensive combination
of technological, regulatory and educational approaches
is it possible to ensure the effective use of generative Al.
Evaluating the user experience and effectiveness of com-
munication through Al allows identifying problems of
awareness of the risks and opportunities of the technol-
ogy. This was consistent with the conclusions obtained
by M. Matsiola et al. (2024), who evaluated the usability
of generative models in learning, ethical implications,
and communication effectiveness. Increasing the digi-
tal literacy and ethical thinking of users contributes to a
more informed application of generative technologies in
global communications.

Integrating Al into global communications can sup-
port sustainable development goals, including access
to quality education. This conclusion is consistent with
the study by R. Raman et al. (2024), who investigated
the transformational role of generative Al in achieving
the Sustainable Development Goals in education. When
properly managed, generative technologies can not only
improve communication efficiency, but also help reduce
social inequality in access to information resources.
The results show the need to update and adapt exist-
ing standards. J. Laine et al. (2025) stressed that along
with conventional principles of ethics, new principles
should be formed that consider the features of gener-
ative systems and their impact on society. Establishing
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a clear ethical framework contributes to predictability of
results and reduces the risks associated with generative
technologies. This confirms conclusions of R. Raman et
al., who identified trends in fake news related to Al and
determined the impact on achieving the Sustainable
Development Goals. Generative algorithms significantly
speed up the dissemination of false information, making
it difficult for users to identify it. Data analysis demon-
strates the existence of legal and regulatory gaps in the
use of Al in global communication platforms. The results
show that existing regulatory frameworks often do not
cover the specifics of generative models, leaving room
for abuse. This is consistent with the conclusions ob-
tained by Y. Qian et al. (2024), who focused on the issues
of ethics, law, and governance in society in the context
of the active introduction of Al. The lack of clear stand-
ards increases the risks of privacy violations, and creates
ambiguity in the area of responsibility for automatically
created content.

Users of global communication platforms demon-
strate varying levels of awareness of Al ethics. This was
confirmed by conclusions of R. Sabherwal & V. Grov-
er (2024), who offered a balanced perspective on the im-
pact of generative Al on society. According to their study,
society demonstrates a simultaneous fascination with
technology and concern about possible negative conse-
quences, which coincides with the identified patterns of
Al use in social networks and communication services.
Generative Al creates ethical dilemmas in research and
academic publications. Researchers face difficulties in
determining the limits of the use of automated content
and evaluating its reliability. This was confirmed by the
observations of D. Schlagwein & L. Willcocks (2023), who
described the ethical aspects of the use of GAl in scien-
tific research. The use of generative models without clear
ethical standards can lead to a violation of the principles
of scientific integrity, and to distortion of the results of
publications. The results of the study point to difficulties
in balancing innovation and regulating Al on a global
scale. The data show that the rapid introduction of gen-
erative technologies outstrips the development of legis-
lative and ethical standards. X. Wang & Y.C. Wu (2024)
stressed that the balance between innovation and regu-
latory requirements remains critical to ensuring the safe
and ethical use of Al. Global regulatory practices are
lagging behind the pace of technological development,
creating potential risks for users and organisations. The
analysis revealed the problems of managing and con-
trolling generative Al at the international level. The lack
of agreed standards creates heterogeneity in the ethi-
cal use of Al between countries and organisations. This
is consistent with conclusions of A. Taeihagh (2025),
who investigated the management of generative Al
and emphasised the need to create global policies and
frameworks that ensure the ethical use of technology.
The study demonstrated that effective governance re-
quires international coordination and clear standards of
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transparency and accountability. The results highlight-
ed the privacy and data security challenges associated
with Al applications. Automatically generated texts, im-
ages, and videos may pose a risk of personal information
leakage or manipulation. This is consistent with the con-
clusions obtained by C. Uddagiri & B.V. Isunuri (2024),
who considered the ethical and particular problems of
generative Al. It turns out that without proper data pro-
tection and ethical protocols, the use of Al can lead to a
violation of privacy and loss of user trust. The study re-
vealed the potential of Al in industry and manufacturing
processes, while pointing out the risks of misuse.
Integrating generative Al into industrial systems in-
creases efficiency, but simultaneously creates new eth-
ical and social challenges (Efremov, 2026). This is con-
sistent with the conclusions of N.L. Rane (2023), who
analysed the role of generative Al in Industry 4.0, 5.0,
and Society 5.0, noting that technologies provide new
opportunities for process optimisation, but also require
ethical oversight to minimise negative impacts. Genera-
tive Al requires the development of guidelines for aca-
demic performance and publications that include phil-
osophical, legal, and practical dimensions. K.-S. Tang et
al. (2024), O. Le Poidevin (2025) pointed out the need
for ethical and methodological recommendations for
the use of Al in scientific journals. Rules for applying
generative models help to avoid problems with au-
thorship, credibility, and academic integrity. The results
demonstrate the challenges of creating value through
generative Al. Automatic content generation does not
always bring ethical and economic benefits if there are
no appropriate standards and frameworks. This coin-
cides with the conclusions of S.F. Wamba et al. (2025),
who highlighted the difficulties in creating ethical added
value through generative technologies. Without ethical
management and control strategies, the risks of abuse
and social conflict increase. The results show that gen-
erative Al creates both new opportunities for optimising
processes and communications, and ethical, social, and
organisational challenges. Effective use of technology
requires clear rules, ethical oversight, and integration of
standards to minimise risks and ensure accountability.

# Conclusions

The use of generative artificial intelligence in the me-
dia industry, publishing, and PR communications creates
a complex of technical, ethical, legal, and social chal-
lenges, including algorithmic bias, copyright issues for
Al-generated content, and the transformation of the role
of gatekeeper. In media, Al automates the creation of
news and multimedia materials, increases the speed of
publication preparation and content personalisation in
publishing, and ensures the prompt development of re-
leases and posts in PR communications. These process-
es require transparency of algorithms, audits, adaptation
of codes of ethics and legal regulation for the sustain-
able development of digital information ecosystems.
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International standards for the regulation of artificial in-
telligence form common principles and approaches for
the safe and responsible use of technologies in the glob-
al environment, ensure the harmonisation of policies
and practices of various states and organisations, reduce
legal uncertainty, promote transparency, accountability,
and ethics of the implementation of systems, include risk
classification, mechanisms for monitoring and conform-
ity assessment, and balance innovation development
with the protection of human rights, while differing in
regulatory rigidity, institutional organisation, degree of
human supervision and cultural approach, which allows
adapting standards to the specifics of national contexts
and ensures their practical applicability.

The transformation of journalistic ethics under the
influence of artificial intelligence consists in adapting
conventional principles of reliability, transparency, and
accountability to the conditions of automated content
creation, processing, and distribution, which involves the
development of internal media policies regarding the
use of Al tools, the introduction of algorithmic labelling
of materials, auditing systems to avoid bias, integrating
human control into moderation and fact-checking pro-
cesses, and training editors and journalists in the ethical
use of technologies, ensuring a balance between speed
and personalisation of content and compliance with
professional ethical standards in a global digital envi-
ronment. Global cases of the use of artificial intelligence
in the fight against disinformation show that algorithmic
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AHoTauisa. MeToto gochnigxeHHs 6GyB aHali3 CBITOBOro A0CBigy GOPMYyBaHHA E€TUYHWUX Ta MPaBOBMX OCHOB
BMKOPUCTaHHSA FTeHEePaTUBHOTO WUTYYHOrO iHTEIEKTY B MeAiaiHAYCTpIi, BUAABHWUYIN cnpaBi Ta NybaibYHMX KOMYHiKaLisX.
MeTogonoria AoCNiAXKEeHH: BKIOYana TEOPETUUHNIA aHali3 HayKOBUX Kepen ANs BUABJEHHA robanbHMX Npobiem
LUTYYHOTO iHTENEKTY B Mejia, MOPIBHANBHWI aHaNi3 MiXXHaPOAHUX PErYAATOPHUX MiAXOAIB A0 LUTYYHOTO iHTENEKTY,
cMcTeMaTUYHUI aHaniz NpodecinHNX KOAEKCIB eTUKM XXYPHaNICTIB ANA OLUiHKM aganTtauii TpaauuiiHuX HOpPM J0
aNropmMTMi30BaHOrO PO3MOBCIOAKEHHS KOHTEHTY, a TakoX TeMaTu4He AOCNIAXKEHHA NPOBIAHMX MeaiaopraHisaLin
Ta naatGopm ANA JOCAIAXKEHHS MPaKTUKU NepeBipkn dakTiB, BUKOPUCTAHHSA aNropuUTMIYHOrO paH>yBaHHA Ta
iHTerpauii eTMYHUX CTaHAapTIB 3 aBTOMAaTM30BaHUMU cUcTemMaMu. byno BMABNEHO, LLO reHepaTUBHUIA LUTYYHWUIA
iHTeNleKT aBTOMAaTMYHO CTBOPIOE Mpec-peni3n, nybnikauii B couianbHUX Mepexax Ta MyAbTUMeZiHI KamnaHii,
Wo nigBuLLye epeKTUBHICTb KOMYHiKaLii Ta pe3y/abTaTUBHICTb iHOpMaLiiHoro Bnamsy. Po3pobka eTnuyHoi Ta
npaBoBoOi 6a3n 418 BUKOPUCTAHHA reHEPaTUBHOTO LUTYYHOTO iHTENIeKTy B Mejia, BUAABHMYIMA crnipaBi Ta Ny6aiuHmX
KOMYHiKaLifX CynpOBOAXYETbCA 3POCTAHHAM HEAOBIPU A0 KOHTEHTY, WO 6a3yeTbCA Ha LUTYYHOMY iHTENeKTi
(noHaz 60 %), nigBULLEHHAM BUMOT A0 Npo3opocTi (MpubamsHo 70 %), NOCUNEHHAM peryatoBaHHA aBTOPCbKMX
npas (Npuban3Ho 65 %), 36iNbLUEHHAM YacTku ge3iHdopMaLlii, MOB'A3aHOT 3 LWTYYHUM iHTeNeKToM (Mprban3sHo
27 %), Ta CTPIMKMM 3POCTaHHAM KOHTEHTY, Lo Ha3yeTbcsa Ha gindelikax (MoHag 900 %), Wwo 3aranom NiaTBEPAXKYE
HeOobXiAHICTb KOMMAEKCHOTO MPaBOBOrO PEryatoBaHHA Ta KOHTpoato. [nobasnbHi Kelcu MokKasyroTb, WO Taki
iHCcTpymeHTH, siK British Broadcasting Corporation Verify (nigpo3gin British Broadcasting Corporation), Associated
Press Content Verification Systems Ta Google Fact Check Explorer (Google), noeaHytOTb anropuTMiYHUA aHani3
JaHVX, BiAKPUTI AXepena po3BiAKu Ta aBTOMaTUUHY GinbTpaLito iHpopmaLii 3 060B'A3K0BOIO NepeBipkoto hakTiB
NOANHO, WO J03BOJIAE WBUAKO BUABAATK Ae3iHPopmaLito Ta 3abe3neyyBaTyt AOCTOBIPHICTb HOBMH Y peXumi
peanbHOro vacy. lNMpakTuyHe 3HauYeHHA AOCNIAXKEHHA MOAAraE B TOMY, LLO pe3yabTaTv MOXYTb OyTW BUKOPUCTaHI
XypHanicTamu, pesakuismy, BUAaBLAMK Ta daxiBUAMM 3i 3B'A3KIB 3 TPOMaACbKiCTIO ANS BMPOBaAXEHHSA MPO30pUX
aNropuTMIYHMX cucTeM, 3abesneyveHHa AOTPUMAHHA aBTOPCbKMX MpaB, ajanTauii KOAeKCiB eTUku Ao LmMdpoBMX
naatGopm Ta NiABULLEHHA ePeKTUBHOCTI KaMMNaHii 3 ynpaBaiHHA KOHTEHTOM Ta KOMYHiKaLii
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