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Abstract. The purpose of the study was to analyse the global experience of forming ethical and legal frameworks 
for the use of generative artificial intelligence in the media industry, publishing and public communications. 
The research methodology included a theoretical analysis of scientific sources to identify global challenges of 
artificial intelligence in the media, a comparative analysis of international regulatory approaches to artificial 
intelligence, a systematic analysis of professional codes of ethics of journalists to assess the adaptation of 
traditional norms to algorithmised content distribution, and a case study of leading media organisations and 
platforms for investigating fact-checking practices, the use of algorithmic ranking, and the integration of ethical 
standards with automated systems. It was found that generative artificial intelligence automatically creates press 
releases, social media posts, and multimedia campaigns, which increases the efficiency of communication and the 
effectiveness of information impact. The development of an ethical and legal framework for the use of generative 
artificial intelligence in media, publishing, and public communications is accompanied by an increase in distrust 
of AI content (more than 60%), an increase in transparency requirements (approximately 70%), an increase in 
copyright regulation (approximately 65%), an increase in the share of AI disinformation (approximately 27%), and 
a rapid increase in deepfake content (more than 900%), which generally confirms the need for comprehensive 
legal regulation and control. Global cases show that tools such as British Broadcasting Corporation Verify (a 
division of British Broadcasting Corporation), Associated Press Content Verification Systems and Google Fact 
Check Explorer (Google) combine algorithmic data analysis, open intelligence sources, and automatic information 
filtering with mandatory human fact-checking, which allows quickly detecting misinformation and ensuring the 
reliability of news in real time. The practical significance of the study is that the results can be used by journalists, 
editorial offices, publishers, and Public Relations specialists to implement transparent algorithmic systems, 
ensure copyright compliance, adapt codes of ethics to digital platforms, and improve the effectiveness of content 
management and communication campaigns
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Mechanisms for increasing transparency and responsible 
use of data in the digital environment were identified.

The development of international approaches to reg-
ulating generative AI was linked to the ideas of sustain-
able development and global responsibility. G.G.  Land-
ini  (2025) investigated the ethical principles of using 
generative AI and analysed the possibilities of their in-
tegration into international policies. The relationship be-
tween technology innovation and social responsibility 
was traced. The regulatory dimension of the problem 
reflects the transformation of legal approaches to regu-
lating digital technologies. S. Sahebi & P. Formosa (2025) 
investigated the phenomenon of AI-mediated communi-
cation and analysed the impact of generative systems on 
user epistemic trust. The risks of information distortion 
and transformation of its perception processes were an-
alysed. Socially oriented approaches focus on the possi-
bilities of generative AI for social development. W. Shafik 
(2025) explored the potential of generative AI in achieving 
the Sustainable Development Goals and analysed its role 
in solving global problems. The balance between the in-
novation of technologies and the ethical responsibility of 
their application was evaluated. Generalisation of scien-
tific developments contributes to the systematisation of 
key ethical challenges of generative AI.E.C. Tırpan (2024) 
reviewed and analysed the main categories of ethical is-
sues. The study covered issues of bias, transparency, re-
sponsibility, and impact on social processes. Methods for 
minimising ethical risks and improving the reliability of 
generative AI in social communications were analysed. 

Despite the questions raised by previous studies, there 
were still some gaps in the study of the ethical problems 
of generative AI. In particular, international standards and 
comparative regulatory practices of different jurisdictions 
were not sufficiently systematised. There is a lack of re-
search that comprehensively assesses the impact of gen-
erative AI on information trust and social responsibility in 
global communication networks. The purpose of the study 
was to investigate international practices in creating ethi-
cal and legal norms for the use of generative artificial intel-
ligence in various fields. The objectives of the study were: 
to compare international approaches to AI regulation (on 
the example of the EU AI Act, US standards and Asian 
models); to investigate the transformation of professional 
ethical codes of journalists and editors under the influence 
of algorithmisation; to systematise global cases of using AI 
to combat disinformation and create content.

 Materials and Methods
The research includes theoretical analysis of scientific 
sources, comparative analysis of international regulato-
ry approaches to AI, evaluation of professional codes of 
ethics of journalists based on system analysis and case 
studies of leading media organisations with the study of 
fact-checking practices, algorithmic ranking, and integra-
tion of ethical standards in digital journalism. A theoretical  

 Introduction
The rapid introduction of generative artificial intelli-
gence into global social communications is transforming 
the ways in which information is created, disseminated, 
and interpreted, while simultaneously actualising the 
complex of ethical challenges associated with content 
reliability, algorithmic biases, data privacy, and respon-
sibility for automated generation results. The growing 
role of such technologies in the media space, political 
processes, and business communications increases the 
risks of disinformation, manipulation, and social inequal-
ity, which leads to the need to agree on international 
standards and ethical principles for their use. The study 
of the ethical challenges of generative artificial intelli-
gence  (AI) and the analysis of international regulatory 
practices appears as an important area of understanding 
the transformations of the contemporary communica-
tion environment, focused on ensuring transparency, ac-
countability, and safe functioning of digital technologies 
in a global society.

The growing role of generative artificial intelligence 
in global social communications requires a comprehen-
sive understanding of ethical challenges and the search 
for effective international approaches to their settle-
ment. M.  Al-Kfairy  et al.  (2024) reviewed interdiscipli-
nary approaches to analysing the ethical problems of 
generative AI and examined ways to addressing them 
through a combination of technological and regulato-
ry solutions. The researchers considered issues of algo-
rithmic bias, developer responsibility, and the risks of 
distributing unreliable content. Expanding the scope of 
generative AI in complex digital environments deepens 
attention to the social implications of its use. B. Chimb-
ga (2023) investigated the ethical and social challenges 
of integrating generative AI into the Internet of Things 
environment and analysed the impact of automated 
systems on user security. In this paper, the researcher 
considered the issues of confidentiality, autonomy of 
solutions, and potential risks of manipulative influence. 
Simultaneously, there is an interest in the use of gener-
ative AI in academic communication and its impact on 
the quality of scientific texts. K. Costa et al.  (2024) ex-
amined the benefits and challenges of using generative 
AI in academic writing and analysed the impact of such 
tools on the integrity and quality of research. The risks 
of plagiarism, reduced critical thinking, and the need to 
develop recommendations for responsible use were an-
alysed. Further generalisation of scientific approaches 
was carried out through the analysis of the structure of 
ethical discourse. G.P. Georgiou (2025) conducted the-
matic modelling of scientific publications and analysed 
key areas of generative AI research. The paper covered 
the topics of trust in information, transparency of algo-
rithms, and social consequences of digital technologies. 
G. Kostygina et al. (2023) analysed disclosure standards 
in social media and generative AI research and out-
lined approaches to ensuring reproducibility of results.  
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analysis of the global challenges associated with the use 
of artificial intelligence in media, in particular, algorith-
mic bias, problems of copyright to content created by AI, 
and the transformation of the role of the “gatekeeper” in 
information flows based on J. Kuai (2024), M.Á. Fernán-
dez‑Barrero & C.  Serrano-Martín  (2025), D.V.  Voin-
ea (2025) allowed identifying key trends in the regulation 
and standardisation of AI tools in the media. Statistics 
on the level of distrust of AI content in the media, re-
quirements for transparency of its use, legal regulation 
of authorship in the publishing sphere, the spread of 
AI-generated disinformation in public communications, 
and the dynamics of growth of deepfake content based 
on data by F.  Simon  et al.  (2025), N. Newman  (2026) 
were also considered. Additional sources included News-
Guard (2025), Tamzid (2026), and McAfee (2026).

Within the framework of the study, a comparative 
analysis of international approaches to the regulation 
of artificial intelligence was carried out, in particular, the 
regulatory model of the European Union (AI Act) (Artifi-
cial Intelligence) (Proposal for a Regulation…, 2021) and 
the decentralised regulatory environment of the Unit-
ed States of America (based on the recommendations 
of the Federal Trade Commission (n.d.) and the National 
Institute of Standards and Technology. The paper also 
described the principle-oriented approaches of Asian 
countries, as set out in Japan’s Social Principles of AI (Ja-
pan AI social principles,  2025) and Singapore’s Model 
AI Governance Framework (AI Verify Foundation & Info-
comm Media Development Authority, 2024). The choice 
of these approaches was determined by their repre-
sentativeness to three different regulatory paradigms of 
strict legal regulation, flexible industry self-regulation, 
and ethical governance that provides a comprehen-
sive coverage of global practices. The selection criteria 
were the level of regulatory formalisation, the degree of 
mandatory requirements, the availability of risk classi-
fication, control, and responsibility mechanisms, and a 
focus on the balance between innovative development 
and the protection of human rights. Comparisons were 
made based on certain criteria that included regulatory 
rigidity, transparency, accountability, human oversight, 
institutional control organisation, and cultural approach. 
Four professional codes of ethics of journalists were con-
sidered through system analysis, among them Society of 
Professional Journalists  (2014) Code of ethics, Declara-
tion of Principles on the Conduct of Journalists  (1954). 
The features of the RTDNA Canada (2021) Code of eth-
ics and the Canadian Association of Journalists  (2023) 
Code of ethics were also highlighted, with an emphasis 
on four key aspects, including regulatory rigidity, trans-
parency, accountability, human oversight, institutional 
control organisation, and cultural approach.

A case study was conducted by the following com-
panies and organisations: British Broadcasting Corpora-
tion  (BBC) Verify (BBC Verify largely…, 2025), European 
Broadcasting Union (EBU) (Keaten,  2025), Associated 

Press (AI News Staff, 2026). In addition, Google (Google 
AI for Developers, n.d.), WAN-IFRA (The age of AI in the 
newsroom, 2025), and individual scenarios of protests in 
Los Angeles (Campbell, 2025), related to the spread of 
disinformation and the public response to the use of AI 
in the media space and medical disinformation through 
deep fakes were analysed. BBC Verify, European Broad-
casting Union, Associated Press, and WAN-IFRA were 
selected as leading representatives of various segments 
of the global media industry and demonstrate practic-
es in implementing artificial intelligence and countering 
disinformation. In particular, Google was included in the 
analysis, as it formed the infrastructure for distributing 
and verifying information through AI algorithms that 
directly affect the media space. The study examined re-
al-time fact-checking practices, the use of Open Source 
Intelligence (OSINT), data analysis, automated pre-fil-
tering of content, the use of AI assistants to assess the 
credibility of news, algorithmic cross-referencing with 
reliable sources, the integration of ethical standards and 
transparency, and the combination of algorithmic sys-
tems with human fact-checking.

 Results
Theoretical analysis of the use of artificial 
intelligence in the media industry, publishing, 
and public communications
Artificial intelligence in the media creates a number of 
global challenges, including algorithmic bias, copyright 
issues for AI-generated content, and the transformation 
of the role of the gatekeeper in information flows. Copy-
right problems were related to the fact that generative AI 
systems create texts, images, videos, and other content 
based on large amounts of data, including human works, 
which causes legal disputes about the ownership of cop-
yrights to the resulting products. This requires the de-
velopment of legal frameworks, licensing schemes, and 
standards for using data for model training (Kuai, 2024). 
The transformation of the role of the gatekeeper is that 
conventional editors and journalists who previously car-
ried out control and filtering of information flows based 
on professional and ethical standards are replaced by 
algorithmic systems that automatically select, rank, and 
recommend content to users, which requires revision of 
professional codes of ethics, integration of transparency 
principles, and combined human and AI control, and the 
development of mechanisms for monitoring algorith-
mic decisions. Taken together, these challenges define 
key areas of AI regulation and standardisation in media, 
including algorithm audits, transparency and account-
ability, copyright protection, and adaptation of ethical 
standards to the digital transformation of the informa-
tion environment (Voinea, 2025). 

The use of artificial intelligence in publishing and 
public communications is becoming increasingly im-
portant in the current conditions, although the level of 
systematic research remains limited and fragmented. 



Ethical challenges of generative artificial intelligence...

Society. Document. Communication, 2026, Vol. 11, No. 2

154

Theoretically, AI is considered as a tool for automating 
content processes, optimising editorial decisions, and 
improving the effectiveness of communication with the 
audience (Waliszewski et al., 2025). In the publishing in-
dustry, algorithms are used to generate texts, edit them, 
proofread them, automatically translate them, and adapt 
materials to different audience segments. Machine 
learning tools analyse large text arrays, identify stylis-
tic errors, offer options for improving the structure, and 
predict reader preferences, which contributes to more 
accurate editorial policy planning (Buhai et al., 2026). In 
public communications, AI is integrated into the pro-
cesses of interaction with the audience through chat-
bots, automated user service systems, and analytical 
platforms for monitoring the information environment 
(Novikova et al., 2025). This allows quickly responding to 
changes in public opinion, identifying information risks, 
and adjusting communication strategies. An example of 
practical application is algorithms for personalisation of 
news feeds, which adapt content in accordance with the 
interests of users, and automatic fact-checking systems 
that compare information with reliable sources and re-
duce the level of disinformation spread. The use of AI 
is accompanied by problems related to ethical aspects, 
risks of algorithmic bias, and the need to combine auto-
mated solutions with human control (Murala et al., 2025). 
Thus, AI in publishing and public communications forms 
a new paradigm of information management, where the 
key role is played by the integration of technological in-
novations with professional standards of journalism and 
communication, which ensures a balance between effi-
ciency, reliability and trust of the audience.

Algorithmic bias manifests itself through the use of 
large amounts of data reflecting historical social bias-
es and structural inequalities in news ranking systems, 
content recommendations, and automatic moderation. 
A ProPublica study found an algorithm bias against Af-
rican-American defendants (Angwin et al.,  2016). In the 
media, this can lead to underestimation of topics related 
to minorities or regional communities, and requires audit-
ing algorithms, transparency of models, and the involve-
ment of various social groups in their testing. Copyright 
issues for AI-generated content are related to the use of 
generative models such as OpenAI Generative Pre-trained 

Transformer (GPT) (OpenAI Developers,  n.d.), Drawing 
with Artificial Intelligence – Learned Examples (DALL‑E) 
(OpenAI, n.d.) and MidJourney (n.d.), which train on large 
data sets containing people’s work. This creates legal dis-
putes about the ownership of copyright to the resulting 
content. For example, in the United States in 2023, there 
was a legal dispute between artists and companies that 
used their work without consent to train AI models, which 
led to claims for licensing fees. Media editors use AI tools 
to create texts, illustrations, and totals of large amounts 
of data, which requires clear regulation and transparency 
of the use of data for model training (Rosen, 2023). The 
transformation of the role of the gatekeeper is evident in 
the fact that editors and journalists are no longer the only 
filters of information. Algorithms for social platforms such 
as Facebook, YouTube and X (Twitter), automatically select 
and rank content for users based on interests, behaviour, 
and historical data (Loucif et al., 2020). This shifts control 
from human to algorithm, calling into question tradition-
al editorial standards for the accuracy, significance, and 
ethics of materials. Codes of ethics, such as the Society of 
Professional Journalists (2014), the Declaration of Princi-
ples on the Conduct of Journalists (1954) and the Cana-
dian Association of Journalists (2023) have been supple-
mented with provisions on algorithm transparency, the 
explainability of automated decisions, and active human 
involvement in the oversight of AI systems.

The global challenges of using AI in the media have 
technical, ethical, legal, and social dimensions (Abdyga-
lym et al., 2025). Algorithmic bias requires independent 
audits and multi‑level testing of algorithms, copyright 
issues stimulate the development of new legal tools for 
data and content protection, and changing the role of 
the gatekeeper leads to a revision of professional stand-
ards in favour of models that combine human control 
and automated mechanisms. This integrated approach 
allows assessing the prospects for regulating and ethi-
cal use of AI in the media and ensuring the sustainable 
development of information ecosystems. Table 1 sum-
marises the key trends in the regulation and standardi-
sation of AI tools in the media, reflecting the main areas 
of development of legal norms, ethical standards, and 
technical requirements for the use of artificial intelli-
gence in the media environment.

Table 1. Key trends in the regulation and standardisation of AI tools in the media

Source: compiled by the authors based on M.Á. Fernández‑Barrero & C. Serrano-Martín (2025), R. Saeed et al. (2026)

Key trend Scope of application Regulatory/standardisation measures

Algorithmic transparency News ranking and content 
recommendations

Implementation of algorithm audits, explainability of AI 
solutions, reporting to users

Copyright protection for AI-
generated content

Generative content (text, images, 
videos)

Establishing licenses, standards for using data to train models, 
and legal frameworks for AI content

Responsibility of the 
gatekeeper Control of information flows

Revision of ethical codes of journalists, combining human 
supervision with algorithmic supervision, development of 

professional recommendations

Ethical standardisation Media and social platforms Inclusion of provisions on transparency, non-discrimination, and 
multi-level control

International coordination AI regulation in global media Harmonisation of norms, recommendations on transparency, 
security, and responsibility of AI systems
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Table 1 summarises key trends in the regulation and 
standardisation of AI in the media, reflecting the com-
plexity of approaches covering technical, legal, and eth-
ical aspects of technology application. Transparency of 
algorithms ensures clarity and accountability of AI de-
cisions in ranking news and content recommendations, 
while copyright measures for AI-generated content con-
tribute to resolving legal disputes and standardising the 
use of data for model training. The transformation of the 
role of the gatekeeper combines conventional editori-
al control with algorithmic systems, which increases the 
effectiveness of moderation of information flows, and 
ensures compliance with professional standards. Ethi-
cal standardisation and international coordination allow 
establishing universal principles of non-discrimination, 
multi-level control, and harmonisation of norms at the 
global level. Taken together, these trends demonstrate 
that the regulation and standardisation of AI in the me-
dia requires an integrated approach that combines tech-
nical, legal, and ethical mechanisms to ensure the stable, 
reliable and responsible functioning of the digital infor-
mation environment.

The experience of developing an ethical and legal 
framework for the use of generative artificial intelligence 
in the media industry is characterised by increasing re-
quirements for transparency and reliability of informa-
tion. Empirical evidence shows that more than 60% of 
the audience shows distrust of news content created or 
modified with the help of AI, which actualises the need 
for its clear labelling and editorial control (Simon  et 
al., 2025). This situation contributes to the introduction 
of ethical principles of openness in the use of algorithms, 
responsibility of media organisations, and ensuring 
fact-checking as a mandatory component of journalistic 
practice. In publishing, the development of regulatory 
approaches focuses on the regulation of authorship and 
intellectual property issues in the context of using gen-
erative AI. In particular, approximately 65% of industry 
representatives support the need to create clear legal 
mechanisms for determining the status of content gen-
erated by algorithms, and responsibility for its distribu-
tion (Newman, 2026). This encourages the integration of 
academic integrity norms, the development of editing 
policies, and the development of hybrid models of col-
laboration between author and technology.

In the field of public communications, the key area is 
countering disinformation and manipulative content cre-
ated using generative AI. Studies show that the spread of 
false statements generated by AI reaches approximately 
27% among the verified materials, reflecting a signifi-
cant increase in information risks (NewsGuard,  2025). 
In this regard, approaches are being formed aimed at 
strengthening control over information sources, devel-
oping tools for detecting artificial content, and improv-
ing the level of media literacy in society. An additional 
aspect is the growth of cyber threats and digital manip-
ulations associated with the use of generative AI. It has 

been reported that more than 80% of modern online 
scams contain elements of automated content creation, 
which makes them more difficult to detect and increas-
es the level of risks for users (McAfee, 2026). However, 
the number of deepfake materials is growing by more 
than 900%, which increases the need for the introduc-
tion of technologies for identifying fakes and regulating 
their use (Tamzid, 2026). In response to these challenges, 
comprehensive ethical and legal mechanisms are being 
developed to ensure the safe functioning of the digital 
information environment.

International approaches 
to regulating artificial intelligence
International standards are developed to ensure consist-
ency of approaches to the regulation and use of tech-
nologies in the global environment, which is especially 
important in the context of the development of artifi-
cial intelligence. They reduce legal uncertainty, promote 
international cooperation and form common rules for 
states and organisations, which allows effectively com-
bining innovative development with the requirements 
of security and human rights protection, as demonstrat-
ed by the integrated approach of the European Union 
(Proposal for a Regulation…,  2021). The content of in-
ternational standards includes clearly defined elements: 
terminology base, risk classification, principles of ethical 
use of technologies, requirements for transparency and 
accountability, and mechanisms for monitoring and as-
sessing compliance. For example, in contemporary artifi-
cial intelligence management frameworks, it is necessary 
to use risk management and responsible implementa-
tion of technologies (AI Verify Foundation & Infocomm 
Media Development Authority,  2024). This allows sys-
tematically assessing the impact of technologies and en-
suring their safe functioning at all stages of the life cycle. 
The development of international standards is driven by 
the need to establish a balance between stimulating in-
novation and preventing potential risks to society. They 
are formed based on agreed positions of governments, 
the scientific community, and business, which ensure 
their practical applicability in different countries. How-
ever, standards can be either binding or recommenda-
tory, but in both cases, they are aimed at increasing con-
fidence in technologies and ensuring their responsible 
use. Table 2 shows a comparative analysis of key inter-
national regulatory approaches to artificial intelligence.

Table 2 shows that the main difference between in-
ternational standards is the approach to regulating AI. 
The European Union is represented by the AI Act (Pro-
posal for a Regulation…,  2021), which sets out a strict 
legislative framework with mandatory requirements for 
high-risk systems, clear risk classification criteria, legally 
established liability mechanisms, and a centralised mul-
ti-level surveillance system. The process of establishing 
an ethical and legal framework for the use of generative 
artificial intelligence in the media industry, publishing and 
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public communications is viewed as a phased regulatory 
process, with bans on certain high-risk practices already 
in place from February 2025 and basic requirements for 
AI literacy being introduced; from August 2025, rules for 
general-purpose models come into force, with an em-
phasis on transparency and risk management, and from 

2 August 2026, requirements for high-risk systems will 
be fully applied, alongside mandatory conformity as-
sessment, human oversight and the creation of national 
regulatory “sandboxes” in each country, which together 
will ensure the transition to comprehensive legal and 
ethical regulation of AI in the information sector.

Source: compiled by the authors based on Proposal for a Regulation… (2021), AI Verify Foundation & Infocomm Media 
Development Authority (2024), Japan AI social principles (2025), Federal Trade Commission (n.d.)

Table 2. Comparative analysis of international regulatory approaches to artificial intelligence

Transparency and intelligibility of algorithms, ac-
countability of organisations, and mandatory human 
supervision are formalised at the legislative level, which 
ensures a high level of human rights protection and safe 
implementation of AI. The United States is adopting a 
flexible, decentralised model based on the recommenda-
tions of the Federal Trade Commission (n.d.), where reg-
ulatory rigidity is less, and control is carried out through 
agencies and corporate self-regulation practices. Trans-
parency and accountability are rather recommended, and 
human oversight is not required, which allows innovating 
faster while maintaining market flexibility. The Asian ap-
proaches presented by Japan’s Social Principles of AI and 
Singapore’s Model AI Governance Framework (AI Verify 
Foundation & Infocomm Media Development Author-
ity,  2024) are based on voluntary ethical principles and 
advisory mechanisms, focusing on the balance between 
technological development, social harmony, and organ-
isational responsibility. Transparency, accountability, and 
human oversight in these models remain fundamental, 
while the institutional organisation of control is coordi-
nating, reflecting the culturally determined values and 
specifics of AI implementation in different societies.

Transformation of journalistic ethics 
under the influence of artificial intelligence
In the world’s leading media and digital platforms, there 
is an active integration of artificial intelligence technol-
ogies into the work of editorial offices and news distri-
bution, which requires adaptation of traditional ethical 
principles of journalism and the introduction of new 
responsibility procedures. For example, The New York 
Times actively encourages the use of internal AI tools 
for auxiliary tasks, such as preparing headlines, ideas 
for materials, or data research, but restricts the role of 
generative AI in creating the main content, leaving jour-
nalists with the final editing and confirmation of facts 
(Russell  et al.,  2025). Similarly, journalistic publications 
in the United States have begun to use AI to optimise 
editing and research processes, but academic reviews 
indicate that the use of such technologies remains un-
even and their role is not disclosed to readers, creat-
ing challenges for transparency and accountability. In 
response to these challenges, news organisations and 
digital platforms are gradually developing ethical guide-
lines for AI tools. In particular, CBC News emphasises 
that artificial intelligence should remain an auxiliary, not 

Criteria AI Act (EU) USA – FTC and NIST Japan – Social principles 
of AI 

Singapore – Model AI 
governance framework 

Regulatory 
rigidity

Strict legislative framework; 
mandatory requirements 

for high-risk systems; 
defined sanctions and legal 

liability

Flexible regulation; 
combination  

of recommendations 
and industry standards; 
emphasis on business  

self-regulation

Voluntary principles; ethical 
guidelines;  

no mandatory sanctions

Voluntary, fundamentally 
oriented framework; 

balance between innovation 
and social responsibility

Transparency
Consolidated by law; 

algorithms should  
be clear and explicable

Recommended as best 
practice; openness  

of solutions

Focused on ethical 
openness 

and explainability,  
without legal compulsion

Ethical principle; 
emphasises transparency 

and user trust

Accountability
Clear legal mechanisms  
of responsibility; defined 
roles and responsibilities  

of organisations

Accountability through 
agencies and internal 
control of companies

Responsibility is assigned 
to organisations; control 
through ethical standards

Primary responsibility for 
organisations; coordination 

through corporate and 
government committees

Human 
supervision

Mandatory for high-risk 
systems; ensures safety  

and minimisation  
of damage

Recommended  
for high-impact algorithms

Ethical principle;  
not formalised

Important  
for ethical use; optional,  

based on corporate policy

Institutional 
organisation of 

control

Centralised, multi-level 
surveillance system 

(national and European 
authorities)

Decentralised; different 
agencies and standards; 

coordination through 
recommendations

Coordination and advisory; 
monitoring through 
national committees

Coordination and advisory; 
focused on corporate and 
government committees

Cultural approach
Priority of human rights 

protection, ethical and safe 
implementation of AI

Focus on innovation, 
market freedom, minimal 
government intervention

Balance between 
technological development 

and social responsibility

Balance between 
innovation, social harmony, 

and ethical standards; 
national values are taken 

into consideration
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the main content creator, with the final decision on pub-
lication and fact-checking left to people; in its principles, 
the editorial board requires open disclosure when AI is 
used in journalistic work, and an explanation of how this 
affected the created material (Fenlon, 2025). This prac-
tice reinforces the conventional ethical requirements for 
accuracy, transparency, and accountability laid down in 
professional codes and serves as a counterweight to the 
risks associated with automation.

Algorithmic news processing in the digital envi-
ronment also changes the audience’s perception of 
journalism: news recommendation algorithms on plat-
forms such as social networks or content aggregators 
can amplify sensational content or form “information 
bubbles” without proper transparency about ranking 
criteria (Weinbrand  et al.,  2025). Research by the BBC 
and the European Broadcasting Union found that about 
45% of AI assistant responses contained problems with 

fact or sources, highlighting the need for new standards 
for verifying and controlling AI‑generated or AI‑curated 
content (Largest study of its…,  2025). In addition, the 
changes also affect the interaction of AI systems with 
conventional sources: most of the current AI models 
used to summarise news or make recommendations 
depend on available journalistic materials, but often 
do not provide proper citation or compensation to the 
original media, which raises serious ethical and legal is-
sues (Karadeglija,  2026). This, in turn, encourages the 
media to create their own policies for cooperation with 
AI companies, which should ensure, on the one hand, 
support for journalistic work, and on the other, the 
preservation of independence, transparency, and fair-
ness, which are the core of professional ethics. Table 3 
illustrates the transformation of professional codes of 
ethics for journalists and editors under the influence of 
content algorithmisation.

Source: compiled by the authors based on Declaration of Principles on the Conduct of Journalists (1954), Society of Profes-
sional Journalists (2014), RTDNA Canada (2021), Canadian Association of Journalists (2023)

The transformation of professional codes of ethics 
of journalists and editors under the influence of algo-
rithmisation takes place through the adaptation of key 
principles of traditional journalistic ethics to the con-
ditions of automated content processing and distribu-
tion. In global codes such as the Society of Professional 
Journalists  (2014) Code of ethics and the Declaration 
of Principles on the Conduct of Journalists  (1954), the 
principles of trustworthiness, transparency, and respon-
sibility are detailed in relation to the use of algorithms 
for fact-checking, labelling AI-generated materials, and 

Table 3. Transformation of professional codes of ethics of journalists and editors 
under the influence of content algorithmisation

avoiding bias in automated news feeds. Simultaneously, 
regional standards, in particular RTDNA Canada  (2021) 
Code of ethics and the Canadian Association of Journal-
ists (2023) Code of ethics, include recommendations for 
controlling the quality of content in digital media, en-
suring human supervision of algorithmically processed 
information, and integrating technologies to support 
ethical editorial decisions. Changes are also evident in 
practical approaches to publications: algorithmic tools 
are used to pre-moderate news, detect potentially 
harmful or biased content, and personalise news feeds, 

Codex Key ethical principles Conventional 
implementation

Problems in 
algorithmisation 

conditions
Transformation  
and adaptation

Society of 
Professional 

Journalists (SPJ) Code 
of ethics

1. Search for the truth 
and report it

2. Minimise damage
3. Act independently

4. Be accountable

Editorial fact-checking, 
journalistic investigations, 

ethical editorial policy

Algorithms can amplify 
sensational content, 
create “information 

bubbles”, and rank news 
biased

Development of AI  
fact-checking; creation  

of algorithmic monitoring 
policies; integration  

of accountability  
into automated feeds

International 
Federation of 

Journalists (IFJ) 
Declaration of 

Principles

1. Independence
2. Impartiality

3. Respect for privacy
4. Avoidance of conflicts 

of interest

Editorial supervision, 
Interstate ethical 

standards, editors’ 
judgements

Algorithms can distort 
the news feed, target 
sensitive groups, and 

create asymmetric access 
to information

Development  
of recommendations  
for ethical supervision  

of AI; audit of algorithms; 
additional human control  
over automated content

Radio Television 
Digital News 

Association (RTDNA) 
Code of ethics

1. Accuracy
2. Transparency

3. Justice
4. Accountability

Correction of errors in 
broadcasts; compliance 
with editorial standards; 

transparent source  
of information

Automatic content 
aggregation can introduce 

errors; AI generation  
can hide sources; 
distribution speed 

exceeds editorial control

Implementation of AI 
content verification 

procedures; transparency 
of algorithmic processes; 

mandatory editorial 
supervision  

of AI-generated content

Canadian Association 
of Journalists (CAJ) 

Code of ethics

1. Accuracy
2. Independence
3. Accountability

4. Justice
5. Respect for privacy

National ethical 
framework; editorial 

meetings; ethical 
decisions  

in contentious cases

Algorithms can increase 
bias, reduce context, and 

prioritise clicks over ethics

Development of AI policies 
for journalists; audit  

of algorithms; training  
of editors and journalists  

on the ethical use  
of AI; implementation  
of algorithmic control
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but the ultimate responsibility remains with editors and 
journalists. Thus, the transformation of codes consists 
not only in updating the texts of ethical norms, but also 
in introducing mechanisms of human control, automatic 
labelling of AI content, ethical selection and manage-
ment of materials, which ensures a balance between the 
technological capabilities of algorithms and convention-
al professional standards of journalism.

Global AI cases in the fight against disinformation
The systematisation of global cases of using AI to com-
bat disinformation and create content demonstrates that 
media organisations, technology companies and collab-
orative initiatives are actively implementing algorithmic 
solutions to identify false claims and maintain journalis-
tic reliability in the face of rapid growth of information 
volumes. In particular, the practice of BBC Verify includes 
a special division of the British Broadcasting Corpora-
tion that uses open sources intelligence  (OSINT), data 
analysis, and judicial methods to verify information and 
detect misinformation in news materials, in particular in 
real time through BBC Verify Live, operating on the BBC 
online platform, increasing audience confidence in ver-
ified facts and refuting fakes in the daily news stream 
(BBC Verify largely…, 2025). In partnership with other or-
ganisations and tools, journalists can automatically iden-
tify anomalies in texts and videos, enabling faster rec-
ognition of false messages during election campaigns 
or crisis events where speed and accuracy are crucial. 
The second area of AI application covers large-scale re-
search that evaluates the impact of algorithmic systems 
on the way users receive news (Barlybayev et al., 2024). 
This has led to recommendations for closer collabora-
tion between AI developers and the media, focusing on 
increasing transparency, clearly differentiating facts and 
opinions, and regularly updating training data. Such de-
velopments encourage major news organisations, such 
as the Associated Press, to integrate algorithmic solu-
tions for pre-checking videos, photos, and text that au-
tomatically filter out potentially fake content even before 
it gets into editorial processing (AI News Staff, 2026).

Globally, initiatives such as “News Integrity in the 
age of AI”, supported by the European Broadcasting Un-
ion (EBU), the World Association of news publishers (The 
age of AI in the newsroom, 2025) and other international 
media groups, call on AI developers to ensure transpar-
ent use of news materials in training models, provide 
clear attribution and protect the right to reliable infor-
mation, and seek consistent standards for the ethical 
application of technology in journalism (Keaten, 2025). 
This includes not only technical means, but also political 
steps, in particular, the requirement to authorise the use 
of content in generative models only with the consent of 
copyright holders and increase the level of responsibil-
ity of technical companies for errors in their AI systems. 
Tech giants like Google are also contributing to the fight 
against misinformation by offering tools like Google Fact 

Check Explorer (Google AI for Developers,  n.d.), which 
automatically compare data sets with reliable sources 
such as Reuters or the Associated Press, helping jour-
nalists and consumers quickly verify news claims. Simi-
larly, academia is working on policies and standards for 
using AI in fact‑checking. An example of this is a study 
from Germany and Ukraine that offers practical recom-
mendations for developing regulatory approaches that 
promote accuracy and trust in the media environment, 
while minimising the risks of bias and over-automation.

Individual cases demonstrate how AI is used direct-
ly in complex misinformation scenarios (Oklander  et 
al.,  2025). During the protests in Los Angeles, AI tools 
were used both to distribute fake videos and messages 
and to automatically verify them, although the results 
were heterogeneous and highlighted the importance 
of combining AI tools and human fact‑checking. In ad-
dition, the problems of deep fakes depicting fictional 
doctors in the context of medical misinformation have 
caused a public outcry and pressure on social platforms 
to improve algorithmic detection of malicious content 
(Campbell, 2025). Thus, global cases of using AI as a tool 
for combating disinformation demonstrate the duality 
of this technology: on the one hand, algorithms can ac-
celerate the spread of false information, and on the oth-
er hand, offer powerful tools for detecting and deterring 
it when they are integrated into reliable journalistic pro-
cesses, develop international standards for cooperation 
between media and technology companies, and increase 
user literacy in the digital environment. Global cases of 
using artificial intelligence in journalism demonstrate 
that in practice algorithmic solutions combine automatic 
fact checking with human control to increase the relia-
bility of content (Skorokhod et al., 2023). At BBC Verify, 
journalists use open sources of intelligence, algorithmic 
data analysis, and judicial methods to detect misinfor-
mation, including through the BBC Verify Live platform, 
which allows real-time verification of information, au-
tomatically identifying anomalies in texts and videos, 
and speeding up the refutation of fakes during election 
campaigns or crisis events. Such practices reflect the in-
tegration of algorithms into editorial processes, where 
AI helps filter potentially unreliable content before it is 
published, and journalists provide final verification and 
attribution, increasing audience confidence and compli-
ance with ethical standards.

Another area of AI use covers large-scale research 
on the effectiveness of automated systems and assess-
ing their impact on news consumption (Ashimova  et 
al.,  2023). Major media organisations are implement-
ing algorithmic tools for pre-checking videos, photos, 
and text, and global initiatives are calling for transpar-
ent use of news in training models, clear attribution, 
and the development of international standards for 
the ethical application of technology in journalism. The 
practical application of AI in complex scenarios, such 
as during protests or the spread of medical deep fakes,  
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demonstrates the duality of the technology: algorithms 
accelerate the detection of misinformation, but simulta-
neously require integration with human fact‑checking to 
ensure accuracy and credibility of news content.

 Discussion
The use of generative artificial intelligence in global so-
cial communications creates new ethical challenges that 
require a systematic approach to regulating and stand-
ardising practices. Key issues are related to algorithm 
transparency, copyright, disinformation control, and re-
sponsibility for decisions made by artificial agents. This is 
evident in user interaction with digital platforms, where 
generative models act as intermediaries in the dissem-
ination of information, content creation, and formation 
of public narratives. Such conclusions are consistent with 
the analysis of thematic models presented by H. Ali & 
A.F. Aysan (2025), who showed that ethical requirements 
for AI cover a variety of areas, from education and med-
icine to financial and communication systems. The in-
tegration of generative AI into social communications 
requires not only technological, but also normative eval-
uation. AI policies and guidelines remain fragmented, 
and their implementation varies depending on the ge-
ography and type of organisation. This is consistent with 
conclusions of A. Dabis & C. Csáki (2024), who examined 
the first policy responses of higher education institu-
tions to the challenges of generative AI and note the lack 
of unified standards of ethical application. Organisations 
trying to implement AI policies face difficulties balancing 
innovation and compliance with legal norms, reflecting 
a general trend towards a gradual development of reg-
ulatory frameworks at the global level. The results of the 
study reveal the heterogeneity of AI perception in the 
educational environment. The use of generative mod-
els in educational processes raises discussions about 
the ethics of automating assessment, creating educa-
tional materials, and supporting student assignments. 
This coincides with the conclusions of R. AlAli & Y. War-
dat  (2024), who emphasised that the integration of AI 
into education opens up wide opportunities for person-
alising learning, but simultaneously creates risks of con-
tent manipulation and disruption of academic integri-
ty. It was revealed that the element is to establish clear 
principles for using models, including requirements for 
transparency of algorithms, and the ability to track the 
sources of created content.

Generative systems contribute to changing the role 
of a person in communication processes. For example, 
automated creation of texts, images, and multimedia 
content changes user interaction with information flows, 
affects the speed of information dissemination, and can 
increase the cognitive load on the audience. These re-
sults support the observation of F.F.-H. Nah et al. (2023), 
who described the challenges of human-AI collabora-
tion and emphasised the need to form an ethical frame-
work governing interaction. It turns out that without  

establishing rules for using generative models, the risks 
of social and legal consequences increase. Copyright 
and intellectual property issues are becoming a critical 
issue when applying generative models in global com-
munications. Most of the created content does not have 
a clear legal attribution, which creates potential conflicts 
when using materials in the professional and scientific 
environment. This is consistent with the conclusions of 
N. Lucchi (2023), who investigated the ChatGPT case and 
copyright issues, noting that legal uncertainty can hinder 
innovation and limit the adoption of generative technol-
ogies in organisations. It was revealed that international 
standards and practices for regulating generative AI are 
at the stage of development, and different countries ap-
ply different approaches to ethical requirements. This re-
flects the conclusions of Y. Jin et al. (2025), who described 
a global perspective on the adoption of AI policies and 
recommendations in higher education institutions. In-
ternational coordination, exchange of best practices and 
the development of unified ethical principles can reduce 
the risks of misuse of generative models. The use of AI in 
social communications requires a balance between effi-
ciency and ethics. Technologies provide fast and large-
scale access to information, and the lack of control cre-
ates risks of manipulation, dissemination of false data 
and reduced communication quality. This was confirmed 
by the conclusions of T. Farrelly & N. Baker (2023), who 
investigated the implications of generative AI in higher 
education and noted that ethical regulation is becom-
ing necessary to maintain trust in digital communication 
platforms. Only through a comprehensive combination 
of technological, regulatory and educational approaches 
is it possible to ensure the effective use of generative AI. 
Evaluating the user experience and effectiveness of com-
munication through AI allows identifying problems of 
awareness of the risks and opportunities of the technol-
ogy. This was consistent with the conclusions obtained 
by M. Matsiola et al. (2024), who evaluated the usability 
of generative models in learning, ethical implications, 
and communication effectiveness. Increasing the digi-
tal literacy and ethical thinking of users contributes to a 
more informed application of generative technologies in 
global communications.

Integrating AI into global communications can sup-
port sustainable development goals, including access 
to quality education. This conclusion is consistent with 
the study by R.  Raman  et al.  (2024), who investigated 
the transformational role of generative AI in achieving 
the Sustainable Development Goals in education. When 
properly managed, generative technologies can not only 
improve communication efficiency, but also help reduce 
social inequality in access to information resources. 
The results show the need to update and adapt exist-
ing standards. J. Laine et al.  (2025) stressed that along 
with conventional principles of ethics, new principles 
should be formed that consider the features of gener-
ative systems and their impact on society. Establishing 
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a clear ethical framework contributes to predictability of 
results and reduces the risks associated with generative 
technologies. This confirms conclusions of R. Raman et 
al., who identified trends in fake news related to AI and 
determined the impact on achieving the Sustainable 
Development Goals. Generative algorithms significantly 
speed up the dissemination of false information, making 
it difficult for users to identify it. Data analysis demon-
strates the existence of legal and regulatory gaps in the 
use of AI in global communication platforms. The results 
show that existing regulatory frameworks often do not 
cover the specifics of generative models, leaving room 
for abuse. This is consistent with the conclusions ob-
tained by Y. Qian et al. (2024), who focused on the issues 
of ethics, law, and governance in society in the context 
of the active introduction of AI. The lack of clear stand-
ards increases the risks of privacy violations, and creates 
ambiguity in the area of responsibility for automatically 
created content.

Users of global communication platforms demon-
strate varying levels of awareness of AI ethics. This was 
confirmed by conclusions of R.  Sabherwal & V.  Grov-
er (2024), who offered a balanced perspective on the im-
pact of generative AI on society. According to their study, 
society demonstrates a simultaneous fascination with 
technology and concern about possible negative conse-
quences, which coincides with the identified patterns of 
AI use in social networks and communication services. 
Generative AI creates ethical dilemmas in research and 
academic publications. Researchers face difficulties in 
determining the limits of the use of automated content 
and evaluating its reliability. This was confirmed by the 
observations of D. Schlagwein & L. Willcocks (2023), who 
described the ethical aspects of the use of GAI in scien-
tific research. The use of generative models without clear 
ethical standards can lead to a violation of the principles 
of scientific integrity, and to distortion of the results of 
publications. The results of the study point to difficulties 
in balancing innovation and regulating AI on a global 
scale. The data show that the rapid introduction of gen-
erative technologies outstrips the development of legis-
lative and ethical standards. X. Wang & Y.C. Wu (2024) 
stressed that the balance between innovation and regu-
latory requirements remains critical to ensuring the safe 
and ethical use of AI. Global regulatory practices are 
lagging behind the pace of technological development, 
creating potential risks for users and organisations. The 
analysis revealed the problems of managing and con-
trolling generative AI at the international level. The lack 
of agreed standards creates heterogeneity in the ethi-
cal use of AI between countries and organisations. This 
is consistent with conclusions of A.  Taeihagh  (2025), 
who investigated the management of generative AI 
and emphasised the need to create global policies and 
frameworks that ensure the ethical use of technology. 
The study demonstrated that effective governance re-
quires international coordination and clear standards of  

transparency and accountability. The results highlight-
ed the privacy and data security challenges associated 
with AI applications. Automatically generated texts, im-
ages, and videos may pose a risk of personal information 
leakage or manipulation. This is consistent with the con-
clusions obtained by C. Uddagiri & B.V.  Isunuri  (2024), 
who considered the ethical and particular problems of 
generative AI. It turns out that without proper data pro-
tection and ethical protocols, the use of AI can lead to a 
violation of privacy and loss of user trust. The study re-
vealed the potential of AI in industry and manufacturing 
processes, while pointing out the risks of misuse.

Integrating generative AI into industrial systems in-
creases efficiency, but simultaneously creates new eth-
ical and social challenges (Efremov, 2026). This is con-
sistent with the conclusions of N.L.  Rane  (2023), who 
analysed the role of generative AI in Industry  4.0, 5.0, 
and Society 5.0, noting that technologies provide new 
opportunities for process optimisation, but also require 
ethical oversight to minimise negative impacts. Genera-
tive AI requires the development of guidelines for aca-
demic performance and publications that include phil-
osophical, legal, and practical dimensions. K.-S. Tang et 
al.  (2024), O.  Le Poidevin  (2025) pointed out the need 
for ethical and methodological recommendations for 
the use of AI in scientific journals. Rules for applying 
generative models help to avoid problems with au-
thorship, credibility, and academic integrity. The results 
demonstrate the challenges of creating value through 
generative AI. Automatic content generation does not 
always bring ethical and economic benefits if there are 
no appropriate standards and frameworks. This coin-
cides with the conclusions of S.F. Wamba et al.  (2025), 
who highlighted the difficulties in creating ethical added 
value through generative technologies. Without ethical 
management and control strategies, the risks of abuse 
and social conflict increase. The results show that gen-
erative AI creates both new opportunities for optimising 
processes and communications, and ethical, social, and 
organisational challenges. Effective use of technology 
requires clear rules, ethical oversight, and integration of 
standards to minimise risks and ensure accountability.

 Conclusions
The use of generative artificial intelligence in the me-
dia industry, publishing, and PR communications creates 
a complex of technical, ethical, legal, and social chal-
lenges, including algorithmic bias, copyright issues for 
AI-generated content, and the transformation of the role 
of gatekeeper. In media, AI automates the creation of 
news and multimedia materials, increases the speed of 
publication preparation and content personalisation in 
publishing, and ensures the prompt development of re-
leases and posts in PR communications. These process-
es require transparency of algorithms, audits, adaptation 
of codes of ethics and legal regulation for the sustain-
able development of digital information ecosystems.  
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International standards for the regulation of artificial in-
telligence form common principles and approaches for 
the safe and responsible use of technologies in the glob-
al environment, ensure the harmonisation of policies 
and practices of various states and organisations, reduce 
legal uncertainty, promote transparency, accountability, 
and ethics of the implementation of systems, include risk 
classification, mechanisms for monitoring and conform-
ity assessment, and balance innovation development 
with the protection of human rights, while differing in 
regulatory rigidity, institutional organisation, degree of 
human supervision and cultural approach, which allows 
adapting standards to the specifics of national contexts 
and ensures their practical applicability.

The transformation of journalistic ethics under the 
influence of artificial intelligence consists in adapting 
conventional principles of reliability, transparency, and 
accountability to the conditions of automated content 
creation, processing, and distribution, which involves the 
development of internal media policies regarding the 
use of AI tools, the introduction of algorithmic labelling 
of materials, auditing systems to avoid bias, integrating 
human control into moderation and fact‑checking pro-
cesses, and training editors and journalists in the ethical 
use of technologies, ensuring a balance between speed 
and personalisation of content and compliance with 
professional ethical standards in a global digital envi-
ronment. Global cases of the use of artificial intelligence 
in the fight against disinformation show that algorithmic 

systems effectively detect fakes and anomalies in texts, 
photos, and videos before they are published, while in-
tegrating human control for fact-checking and final ed-
iting; the practices of BBC Verify, Associated Press, and 
Google Fact Check Explorer demonstrate that the com-
bination of AI analytics, open sources of intelligence and 
transparent attribution allows increasing the reliability of 
content, restrain the spread of false information during 
election campaigns or crisis events, and form standards 
for the ethical use of technologies in global media. The 
limitations of the study were to use mainly theoretical 
sources and individual cases without a broad empirical 
sample, which makes it difficult to generalise the results 
for all segments of the media sphere. The prospects for 
further research are to investigate the influence of gen-
erative artificial intelligence on the development of au-
dience confidence in the media and the development 
of models for effective interaction between algorithmic 
systems and human control in the processes of content 
creation and distribution.

 Acknowledgements
None.

 Funding
None.

 Conflict of Interest
None.

 References
[1]	 Abdygalym, B., Sambetbayeva, M., Yerimbetova, A., Nekessova, A., Tasbolatuly, N., Smailov, N., & Nazymkhan, A. 

(2025). NLP models for military terminology analysis and detection of information operations on social media. 
Computers, 14(11), article number 485. doi: 10.3390/computers14110485.

[2]	 AI News Staff. (2026). Algorithms in the newsroom: AI to rewrite the fight against disinformation. Retrieved from  
https://surl.li/mhzeaj.

[3]	 AI Verify Foundation, & Infocomm Media Development Authority. (2024). Model AI governance framework 
for generative AI: Fostering a trusted ecosystem. Retrieved from https://aiverifyfoundation.sg/wp-content/
uploads/2024/05/Model-AI-Governance-Framework-for-Generative-AI-May-2024-1-1.pdf.

[4]	 AlAli, R., & Wardat, Y. (2024). Opportunities and challenges of integrating generative artificial intelligence in 
education. International Journal of Religion, 5(7), 784-793. doi: 10.61707/8y29gv34.

[5]	 Ali, H., & Aysan, A.F. (2025). Ethical dimensions of generative AI: A cross-domain analysis using machine 
learning structural topic modeling. International Journal of Ethics and Systems, 41(1), 3-34. doi:  10.1108/
IJOES-04-2024-0112.

[6]	 Al-Kfairy, M., Mustafa, D., Kshetri, N., Insiew, M., & Alfandi, O. (2024). Ethical challenges and solutions of generative 
AI: An interdisciplinary perspective. Informatics, 11(3), article number 58. doi: 10.3390/informatics11030058.

[7]	 Angwin, J., Larson, J., Msttu, S., & Kirchner, L. (2016). Machine bias: There’s software used across the country 
to predict future criminals. And it’s biased against blacks. Retrieved from https://www.propublica.org/article/
machine-bias-risk-assessments-in-criminal-sentencing.

[8]	 Ashimova, A., Sultanbayeva, G., Kendirbai, G., Kertayev, R., & Lozhnikova, O. (2023). Gender division and television 
consumption in Kazakhstan. Journal of Applied Journalism and Media Studies, 12(3), 355-373. doi:  10.1386/
ajms_00064_1.

[9]	 Barlybayev, A., Sharipbay, A., Shakhmetova, G., & Zhumadillayeva, A. (2024). Development of a flexible information 
security risk model using machine learning methods and ontologies. Applied Sciences, 14(21), article number 
9858. doi: 10.3390/app14219858.

[10]	BBC Verify largely factchecks international stories – what about UK politics? (2025). Retrieved from https://www.
lboro.ac.uk/media-centre/press-releases/2025/july/bbc-verify-factchecking-uk-politics/.

https://doi.org/10.3390/computers14110485
https://www.ainewsinternational.com/algorithms-in-the-newsroom-ai-to-rewrite-the-fight-against-disinformation/
https://aiverifyfoundation.sg/wp-content/uploads/2024/05/Model-AI-Governance-Framework-for-Generative-AI-May-2024-1-1.pdf
https://aiverifyfoundation.sg/wp-content/uploads/2024/05/Model-AI-Governance-Framework-for-Generative-AI-May-2024-1-1.pdf
https://doi.org/10.61707/8y29gv34
https://doi.org/10.1108/IJOES-04-2024-0112
https://doi.org/10.1108/IJOES-04-2024-0112
https://doi.org/10.3390/informatics11030058
https://www.propublica.org/article/machine-bias-risk-assessments-in-criminal-sentencing
https://www.propublica.org/article/machine-bias-risk-assessments-in-criminal-sentencing
https://doi.org/10.1386/ajms_00064_1
https://doi.org/10.1386/ajms_00064_1
https://doi.org/10.3390/app14219858
https://www.lboro.ac.uk/media-centre/press-releases/2025/july/bbc-verify-factchecking-uk-politics/
https://www.lboro.ac.uk/media-centre/press-releases/2025/july/bbc-verify-factchecking-uk-politics/


Ethical challenges of generative artificial intelligence...

Society. Document. Communication, 2026, Vol. 11, No. 2

162

[11]	Buhai, D., Zhuchenko, A., Zhuchenko, O., Kovaliuk, D., & Skladannyy, D. (2026). Improving the effectiveness 
of medical decision support systems based on machine learning and cloud services. Technology Audit and 
Production Reserves, 1(2), 75-84. doi: 10.15587/2706-5448.2026.352435.

[12]	Campbell, D. (2025). AI deepfakes of real doctors spreading health misinformation on social media. Retrieved 
from https://www.theguardian.com/society/2025/dec/05/ai-deepfakes-of-real-doctors-spreading-health-
misinformation-on-social-media.

[13]	Canadian Association of Journalists. (2023). Ethics guidelines. Retrieved from https://caj.ca/wp-content/uploads/
Ethics-Guidelines-v2023.pdf.

[14]	Chimbga, B. (2023). Exploring the ethical and societal concerns of generative AI in Internet of Things (IoT) 
environments. In A. Pillay, E. Jembere & A.J. Gerber (Eds.), 4th Southern African conference: Artificial intelligence 
research (pp. 44-56). Cham: Springer. doi: 10.1007/978-3-031-49002-6_4.

[15]	Costa, K., Ntsobi, M.P., & Mfolo, L.N. (2024). Challenges, benefits and recommendations for using generative 
artificial intelligence in academic writing – a case of ChatGPT. doi: 10.31222/osf.io/7hr5v.

[16]	Dabis, A., & Csáki, C. (2024). AI and ethics: Investigating the first policy responses of higher education institutions 
to the challenge of generative AI. Humanities and Social Sciences Communications, 11, article number 1006. 
doi: 10.1057/s41599-024-03526-z.

[17]	Declaration of Principles on the Conduct of Journalists. (1954, April). Retrieved from https://www.columbia.edu/
itc/journalism/j6075/edit/ethiccodes/INTERN_1.html.

[18]	 Efremov, A. (2026). Integration of AI and Neuroscience: New methods in studying the causes of mental disorders. 
International Journal of Psychiatry in Medicine. doi: 10.1177/00912174261428872.

[19]	 Farrelly, T., & Baker, N. (2023). Generative artificial intelligence: Implications and considerations for higher 
education practice. Education Sciences, 13(11), article number 1109. doi: 10.3390/educsci13111109.

[20]	 Federal Trade Commission. (n.d.). Tag: Artificial intelligence. Retrieved from https://www.ftc.gov/industry/
technology/artificial-intelligence.

[21]	 Fenlon, B. (2025). How CBC News will use AI responsibly to benefit its journalism – and keep the audience’s trust. 
Retrieved from https://www.publicmediaalliance.org/how-cbc-news-will-use-ai-responsibly-to-benefit-our-
journalism-and-keep-your-trust/.

[22]	 Fernández‑Barrero, M.Á., & Serrano-Martín, C. (2025). Are the media transparent in their use of AI? Self‑regulation 
and ethical challenges in newsrooms in Spain. Journalism and Media, 6(3), article number 152. doi: 10.3390/
journalmedia6030152.

[23]	Georgiou, G.P. (2025). Mapping the ethical discourse in generative artificial intelligence: A topic modeling analysis of 
scholarly communication. Language, Technology, and Social Media, 3(2), 250-265. doi: 10.70211/ltsm.v3i2.230.

[24]	Google AI for Developers. (n.d.). Fact checker AI. Retrieved from https://ai.google.dev/competition/projects/
fact-checker-ai.

[25]	 Japan AI social principles: Human-centric innovation assessment guide. (2025). Retrieved from https://verityai.
co/blog/japan-ai-social-principles-assessment.

[26]	 Jin, Y., Yan, L., Echeverria, V., Gašević, D., & Martinez-Maldonado, R. (2025). Generative AI in higher education: 
A global perspective of institutional adoption policies and guidelines. Computers and Education: Artificial 
Intelligence, 8, article number 100348. doi: 10.1016/j.caeai.2024.100348.

[27]	Karadeglija, A. (2026). AI systems use Canadian journalism but seldom cite media sources: Report. Retrieved 
from https://toronto.citynews.ca/2026/03/16/ai-systems-use-canadian-journalism-but-dont-attribute-sources-
report/.

[28]	Keaten, J. (2025). AI developers should counter misinformation and protect fact-based news, global media groups 
say. Retrieved from https://apnews.com/article/ebu-wan-ifra-ai-misinformation-news-tech-61fb43f20d945753
a8c86881aa631d65.

[29]	Kostygina, G., Kim, Y., Seeskin, Z., LeClere, F., & Emery, S. (2023). Disclosure standards for social media and 
generative artificial intelligence research: toward transparency and replicability. Social Media + Society, 9(4). 
doi: 10.1177/20563051231216947.

[30]	Kuai, J. (2024). Unravelling copyright dilemma of AI‑generated news and its implications for the institution of 
journalism: The cases of US, EU, and China. Journalism Studies, 26(9), 5150-5168. doi: 10.1177/14614448241251798.

[31]	 Laine, J., Minkkinen, M., & Mäntymäki, M. (2025). Understanding the ethics of generative AI: Established 
and new ethical principles. Communications of the Association for Information Systems, 56(1), 1-25. 
doi: 10.17705/1CAIS.05601.

[32]	 Landini, G.G. (2025). Traditional knowledge, environmental challenges, and artificial intelligence: Ethical 
generative AI use and sustainable approaches. In D. Brasioli, L. Guercio, G.G. Landini & A. de Girgio (Eds.), 
The Routledge handbook of artificial intelligence and international relations (pp. 304-321). London: Routledge. 
doi: 10.4324/9781003518495-29. 

https://doi.org/10.15587/2706-5448.2026.352435
https://www.theguardian.com/society/2025/dec/05/ai-deepfakes-of-real-doctors-spreading-health-misinformation-on-social-media
https://www.theguardian.com/society/2025/dec/05/ai-deepfakes-of-real-doctors-spreading-health-misinformation-on-social-media
https://caj.ca/wp-content/uploads/Ethics-Guidelines-v2023.pdf
https://caj.ca/wp-content/uploads/Ethics-Guidelines-v2023.pdf
https://doi.org/10.1007/978-3-031-49002-6_4
https://doi.org/10.31222/osf.io/7hr5v
https://doi.org/10.1057/s41599-024-03526-z
https://www.columbia.edu/itc/journalism/j6075/edit/ethiccodes/INTERN_1.html
https://www.columbia.edu/itc/journalism/j6075/edit/ethiccodes/INTERN_1.html
https://doi.org/10.1177/00912174261428872
https://doi.org/10.3390/educsci13111109
https://www.ftc.gov/industry/technology/artificial-intelligence
https://www.ftc.gov/industry/technology/artificial-intelligence
https://www.publicmediaalliance.org/how-cbc-news-will-use-ai-responsibly-to-benefit-our-journalism-and-keep-your-trust/
https://www.publicmediaalliance.org/how-cbc-news-will-use-ai-responsibly-to-benefit-our-journalism-and-keep-your-trust/
https://doi.org/10.3390/journalmedia6030152
https://doi.org/10.3390/journalmedia6030152
https://doi.org/10.70211/ltsm.v3i2.230
https://ai.google.dev/competition/projects/fact-checker-ai
https://ai.google.dev/competition/projects/fact-checker-ai
https://verityai.co/blog/japan-ai-social-principles-assessment
https://verityai.co/blog/japan-ai-social-principles-assessment
https://doi.org/10.1016/j.caeai.2024.100348
https://toronto.citynews.ca/2026/03/16/ai-systems-use-canadian-journalism-but-dont-attribute-sources-report/
https://toronto.citynews.ca/2026/03/16/ai-systems-use-canadian-journalism-but-dont-attribute-sources-report/
https://apnews.com/article/ebu-wan-ifra-ai-misinformation-news-tech-61fb43f20d945753a8c86881aa631d65
https://apnews.com/article/ebu-wan-ifra-ai-misinformation-news-tech-61fb43f20d945753a8c86881aa631d65
https://doi.org/10.1177/20563051231216947
https://doi.org/10.1177/14614448241251798
https://doi.org/10.17705/1CAIS.05601
https://doi.org/10.4324/9781003518495-29


Ketners & Petersone

Society. Document. Communication, 2026, Vol. 11, No. 2

163

[33]	 Largest study of its kind shows AI assistants misrepresent news content 45% of the time – regardless of language 
or territory. (2025). Retrieved from https://www.bbc.co.uk/mediacentre/2025/new-ebu-research-ai-assistants-
news-content.

[34]	 Le Poidevin, O. (2025). AI assistants make widespread errors about the news, new research shows. Retrieved from 
https://www.reuters.com/business/media-telecom/ai-assistants-make-widespread-errors-about-news-new-
research-shows-2025-10-21/.

[35]	 Loucif, S., Gassoumi, L., & Negreiros, J. (2020). Considering students’ abilities in the academic advising process. 
Education Sciences, 10(9), article number 254. doi: 10.3390/educsci10090254.

[36]	 Lucchi, N. (2023). ChatGPT: A case study on copyright challenges for generative artificial intelligence systems. 
European Journal of Risk Regulation, 15(3), 602-624. doi: 10.1017/err.2023.59.

[37]	Matsiola, M., Lappas, G., & Yannacopoulou, A. (2024). Generative AI in education: Assessing usability, ethical 
implications, and communication effectiveness. Societies, 14(12), article number 267. doi: 10.3390/soc14120267.

[38]	McAfee. (2026). State of the Scamiverse: New research shows scams have become so realistic that most consumers 
don’t realize they’ve been targeted until after the damage is done. Retrieved from https://www.mcafee.com/
blogs/wp-content/uploads/2026/01/Scamiverse.pdf.

[39]	MidJourney. (n.d.). Retrieved from https://www.midjourney.com.
[40]	Murala, D.K., Loucif, S., Rao, K.V.P., & Hamam, H. (2025). Enhancing smart contract security using a code 

representation and GAN based methodology. Scientific Reports, 15(1), article number 15532. doi:  10.1038/
s41598-025-99267-3.

[41]	Nah, F.F.-H., Zheng, R., Cai, J., Siau, K., & Chen, L. (2023). Generative AI and ChatGPT: Applications, challenges, 
and AI-human collaboration. Journal of Information Technology Case and Application Research, 25(3), 277-304. 
doi: 10.1080/15228053.2023.2233814.

[42]	Newman, N. (2026). Journalism, media, and technology trends and predictions 2026. doi:  10.60625/risj-ps1d-
np11. 

[43]	NewsGuard. (2025). AI false information rate nearly doubles in one year. Retrieved form https://www.
newsguardtech.com/ai-monitor/august-2025-ai-false-claim-monitor/.

[44]	Novikova, N., Diachenko, O., Tkachenko, A., Chorna, N., Chornyi, R., & Krylov, M. (2025). The application of 
artificial intelligence in facilitating analytical support for the operations of governmental institutions. Studies in 
Big Data, 171, 171-182. doi: 10.1007/978-3-031-83911-5_15.

[45]	Oklander, M., Karandin, O., Ptashchenko, O., & Dybach, I. (2025). LinkedIn as a key tool for targeted advertising 
in industrial B2B marketing. Economics of Development, 24(2), 113-121. doi: 10.63341/econ/2.2025.113.

[46]	OpenAI Developers. (n.d.). Models. Retrieved from https://developers.openai.com/api/docs/models.
[47]	OpenAI. (n.d.). DALL‑E. Retrieved from https://openai.com/dall-e.
[48]	Proposal for a Regulation of the European Parliament and of the Council Laying Down Harmonised Rules on 

Artificial Intelligence (Artificial Intelligence Act) and Amending Certain Union Legislative Acts. (2021, April). 
Retrieved from https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:52021PC0206.

[49]	Qian, Y., Siau, K.L., & Nah, F.F. (2024). Societal impacts of artificial intelligence: Ethical, legal, and governance 
issues. Societal Impacts, 3, article number 100040. doi: 10.1016/j.socimp.2024.100040.

[50]	Raman, R., Nair, V.K., Nedungadi, P., Sahu, A.K., Kowalski, R., Ramanathan, S., & Achuthan, K. (2024). Fake news 
research trends, linkages to generative artificial intelligence and sustainable development goals. Heliyon, 10(3), 
article number e24727. doi: 10.1016/j.heliyon.2024.e24727.

[51]	Rane, N.L (2023). ChatGPT and similar generative artificial intelligence (AI) for smart industry: Role, challenges and 
opportunities for industry 4.0, industry 5.0 and society 5.0. Innovations in Business and Strategic Management, 
2(1), 10-17. doi: 10.61577/ibsm.2024.100002.

[52]	Rosen, M.M. (2023). US District Court rejects AI-generated content as not copyrightable. Retrieved from 
https://www.aei.org/technology-and-innovation/us-district-court-rejects-ai-generated-content-as-not-
copyrightable/?gad_source=1&gad_campaignid=22312010316&gbraid=0AAAAADwVl0h-BVYQZKvhRMeg-
jnCjoI-K&gclid=Cj0KCQjws83OBhD4ARIsACblj18qxCXNhEYw_Wdy3u5dGVQVMGsCHIGyKoBZssHCHPMMh-
HD3_o-bEgaAl6PEALw_wcB.

[53]	RTDNA Canada. (2021). Code of journalistic ethics. Retrieved from https://rtdnacanada.com/wp-content/
uploads/2021/02/2016RTDNA_Code_Poster_EN.pdf.

[54]	Russell, J., Karpinska, M., Akinode, D., Thai, K., Emi, B., Spero, M., & Iyyer, M. (2025). AI use in American newspapers 
is widespread, uneven, and rarely disclosed. arXiv. doi: 10.48550/arXiv.2510.18774.

[55]	 Sabherwal, R., & Grover, V. (2024). The societal impacts of generative artificial intelligence: A balanced perspective. 
Journal of the Association for Information Systems, 25(1), 13-22. doi: 10.17705/1jais.00860.

[56]	 Saeed, R., Haq, A., & Saleem, S. (2026). AI‑generated journalism: Ethical dilemmas and audience perception in 
the digital age. Journal of Media Horizons, 7(1), 264-277. 

https://www.bbc.co.uk/mediacentre/2025/new-ebu-research-ai-assistants-news-content
https://www.bbc.co.uk/mediacentre/2025/new-ebu-research-ai-assistants-news-content
https://www.reuters.com/business/media-telecom/ai-assistants-make-widespread-errors-about-news-new-research-shows-2025-10-21/
https://www.reuters.com/business/media-telecom/ai-assistants-make-widespread-errors-about-news-new-research-shows-2025-10-21/
https://doi.org/10.3390/educsci10090254
https://doi.org/10.1017/err.2023.59
https://doi.org/10.3390/soc14120267
https://www.mcafee.com/blogs/wp-content/uploads/2026/01/Scamiverse.pdf
https://www.mcafee.com/blogs/wp-content/uploads/2026/01/Scamiverse.pdf
https://www.midjourney.com
https://doi.org/10.1038/s41598-025-99267-3
https://doi.org/10.1038/s41598-025-99267-3
https://doi.org/10.1080/15228053.2023.2233814
https://doi.org/10.60625/risj-ps1d-np11
https://doi.org/10.60625/risj-ps1d-np11
https://www.newsguardtech.com/ai-monitor/august-2025-ai-false-claim-monitor/
https://www.newsguardtech.com/ai-monitor/august-2025-ai-false-claim-monitor/
https://doi.org/10.1007/978-3-031-83911-5_15
https://doi.org/10.63341/econ/2.2025.113
https://developers.openai.com/api/docs/models
https://openai.com/dall-e
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:52021PC0206
https://doi.org/10.1016/j.socimp.2024.100040
https://doi.org/10.1016/j.heliyon.2024.e24727
https://doi.org/10.61577/ibsm.2024.100002
https://www.aei.org/technology-and-innovation/us-district-court-rejects-ai-generated-content-as-not-copyrightable/?gad_source=1&gad_campaignid=22312010316&gbraid=0AAAAADwVl0h-BVYQZKvhRMeg-jnCjoI-K&gclid=Cj0KCQjws83OBhD4ARIsACblj18qxCXNhEYw_Wdy3u5dGVQVMGsCHIGyKoBZssHCHPMMh-HD3_o-bEgaAl6PEALw_wcB
https://www.aei.org/technology-and-innovation/us-district-court-rejects-ai-generated-content-as-not-copyrightable/?gad_source=1&gad_campaignid=22312010316&gbraid=0AAAAADwVl0h-BVYQZKvhRMeg-jnCjoI-K&gclid=Cj0KCQjws83OBhD4ARIsACblj18qxCXNhEYw_Wdy3u5dGVQVMGsCHIGyKoBZssHCHPMMh-HD3_o-bEgaAl6PEALw_wcB
https://www.aei.org/technology-and-innovation/us-district-court-rejects-ai-generated-content-as-not-copyrightable/?gad_source=1&gad_campaignid=22312010316&gbraid=0AAAAADwVl0h-BVYQZKvhRMeg-jnCjoI-K&gclid=Cj0KCQjws83OBhD4ARIsACblj18qxCXNhEYw_Wdy3u5dGVQVMGsCHIGyKoBZssHCHPMMh-HD3_o-bEgaAl6PEALw_wcB
https://www.aei.org/technology-and-innovation/us-district-court-rejects-ai-generated-content-as-not-copyrightable/?gad_source=1&gad_campaignid=22312010316&gbraid=0AAAAADwVl0h-BVYQZKvhRMeg-jnCjoI-K&gclid=Cj0KCQjws83OBhD4ARIsACblj18qxCXNhEYw_Wdy3u5dGVQVMGsCHIGyKoBZssHCHPMMh-HD3_o-bEgaAl6PEALw_wcB
https://rtdnacanada.com/wp-content/uploads/2021/02/2016RTDNA_Code_Poster_EN.pdf
https://rtdnacanada.com/wp-content/uploads/2021/02/2016RTDNA_Code_Poster_EN.pdf
https://doi.org/10.48550/arXiv.2510.18774
https://doi.org/10.17705/1jais.00860
https://jmhorizons.com/index.php/journal/article/view/1316
https://jmhorizons.com/index.php/journal/article/view/1316


Ethical challenges of generative artificial intelligence...

Society. Document. Communication, 2026, Vol. 11, No. 2

164

[57]	 Sahebi, S., & Formosa, P. (2025). The AI-mediated communication dilemma: Epistemic trust, social media, and 
the challenge of generative artificial intelligence. Synthese, 205(3), article number 128. doi: 10.1007/s11229-025-
04963-2.

[58]	 Schlagwein, D., & Willcocks, L. (2023). “ChatGPT et al.”: The ethics of using (generative) artificial intelligence in 
research and science. Journal of Information Technology, 38(3), 232-238. doi: 10.1177/02683962231200411.

[59]	 Shafik, W. (2025). Generative artificial intelligence for social good and sustainable development. In N. Gayathri, 
S.R. Kumar, R. Chandran, P.R. Chelliah & D. Pelusi (Eds.), Generative AI: Disruptive technologies for innovative 
applications (pp. 153-248). Hoboken: John Wiley & Sons, Inc. doi: 10.1002/9781394302932.ch8.

[60]	 Simon, F., Nielsen, R.K., & Fletcher, R. (2025). Generative AI and news report 2025: How people think about AI’s 
role in journalism and society. doi: 10.60625/risj-5bjv-yt69.

[61]	 Skorokhod, Y., Serbina, N., Sapsai, A., & Tsyrfa, I. (2023). Political commentary on world hunger triggered by war 
in Ukraine. International Journal of Environmental Studies, 80(2), 259-266. doi: 10.1080/00207233.2023.2177425.

[62]	 Society of Professional Journalists. (2014). SPJ Code of ethics. Retrieved from https://www.spj.org/spj-code-of-
ethics/.

[63]	 Taeihagh, A. (2025). Governance of generative AI. Policy and Society, 44(1), 1-22. doi: 10.1093/polsoc/puaf001.
[64]	 Tamzid. (2026). 150+ deepfake statistics (March 2026). Retrieved from https://www.brightdefense.com/resources/

deepfake-statistics/.
[65]	 Tang, K.-S., Cooper, G., & Nielsen, W. (2024). Philosophical, legal, ethical, and practical considerations in the 

emerging use of generative AI in academic journals: Guidelines for research in science education (RISE). Research 
in Science Education, 54(5), 797-807. doi: 10.1007/s11165-024-10192-3.

[66]	 The age of AI in the newsroom: How media houses are shaping the future of journalism from Azerbaijan and 
Jordan to Kenya and Ukraine. (2025). Retrieved from https://womeninnews.org/2025/05/the-age-of-ai-in-the-
newsroom-how-media-houses-are-shaping-the-future-of-journalism-from-azerbaijan-and-jordan-to-kenya-
and-ukraine/.

[67]	 Tırpan, E.C. (2024). The ethical issues in generative artificial intelligence: A systematic review. Business & 
Management Studies: An International Journal, 12(4), 729-747. doi: 10.15295/bmij.v12i4.2431.

[68]	Uddagiri, C., & Isunuri, B.V. (2024). Ethical and privacy challenges of generative AI. In K. Raza, N. Ahmad &  
D. Singh (Eds.), Generative AI: Current trends and applications (pp. 219-244). Singapore: Springer. doi: 10.1007/978-
981-97-8460-8_11.

[69]	Voinea, D.V. (2025). Reconceptualizing gatekeeping in the age of artificial intelligence: A theoretical exploration of 
AI‑driven news curation and automated journalism. Journalism and Media, 6(2), article number 68. doi: 10.3390/
journalmedia6020068.

[70]	Waliszewski, K., Cichowicz, E., Folwarski, M., Gębski, Ł., Kubiczek, J., Niedziółka, P., & Solarz, M. (2025). Key drivers 
shaping adoption of BNPL (Buy Now, Pay Later) payments by consumers. Equilibrium: Quarterly Journal of 
Economics and Economic Policy, 20(4), 1535-1574. doi: 10.24136/eq.3932.

[71]	Wamba, S.F., Queiroz, M.M., Randhawa, K., & Gupta, G. (2025). Generative artificial intelligence and the challenges 
to adding value ethically. Technovation, 144, article number 103235. doi: 10.1016/j.technovation.2025.103235.

[72]	Wang, X., & Wu, Y.C. (2024). Balancing innovation and regulation in the age of generative artificial intelligence. 
Journal of Information Policy, 14, 385-416. doi: 10.5325/jinfopoli.14.2024.0012.

[73]	Weinbrand, S., Meese, J., & Kuai, J. (2025). AI is transforming news, search, fact-checks and feeds. Retrieved from 
https://www.policycircle.org/opinion/ai-in-news-journalism/.

https://doi.org/10.1007/s11229-025-04963-2
https://doi.org/10.1007/s11229-025-04963-2
https://doi.org/10.1177/02683962231200411
https://doi.org/10.1002/9781394302932.ch8
https://doi.org/10.60625/risj-5bjv-yt69
https://doi.org/10.1080/00207233.2023.2177425
https://www.spj.org/spj-code-of-ethics/
https://www.spj.org/spj-code-of-ethics/
https://doi.org/10.1093/polsoc/puaf001
https://www.brightdefense.com/resources/deepfake-statistics/
https://www.brightdefense.com/resources/deepfake-statistics/
https://doi.org/10.1007/s11165-024-10192-3
https://womeninnews.org/2025/05/the-age-of-ai-in-the-newsroom-how-media-houses-are-shaping-the-future-of-journalism-from-azerbaijan-and-jordan-to-kenya-and-ukraine/
https://womeninnews.org/2025/05/the-age-of-ai-in-the-newsroom-how-media-houses-are-shaping-the-future-of-journalism-from-azerbaijan-and-jordan-to-kenya-and-ukraine/
https://womeninnews.org/2025/05/the-age-of-ai-in-the-newsroom-how-media-houses-are-shaping-the-future-of-journalism-from-azerbaijan-and-jordan-to-kenya-and-ukraine/
https://doi.org/10.15295/bmij.v12i4.2431
https://doi.org/10.1007/978-981-97-8460-8_11
https://doi.org/10.1007/978-981-97-8460-8_11
https://doi.org/10.3390/journalmedia6020068
https://doi.org/10.3390/journalmedia6020068
https://doi.org/10.24136/eq.3932
https://doi.org/10.1016/j.technovation.2025.103235
https://doi.org/10.5325/jinfopoli.14.2024.0012
https://www.policycircle.org/opinion/ai-in-news-journalism/


Ketners & Petersone

Society. Document. Communication, 2026, Vol. 11, No. 2

165

Етичні виклики генеративного штучного інтелекту в глобальних соціальних 
комунікаціях: міжнародні стандарти та практики

Карліс Кетнерс
Доктор філософії

Академія сільського господарства Університету Вітаутаса Великого
LT-53361, вул. Студентів, 11, с. Академія, Литва

https://orcid.org/0000-0001-7891-2745
Мара Петерсоне

Кандидат економічних наук, провідний науковий співробітник
Ризький технічний університет

LV-1048, вул. Кіпсалас, 6-А, м. Рига, Латвія
https://orcid.org/0000-0001-7720-1482

Анотація. Метою дослідження був аналіз світового досвіду формування етичних та правових основ 
використання генеративного штучного інтелекту в медіаіндустрії, видавничій справі та публічних комунікаціях. 
Методологія дослідження включала теоретичний аналіз наукових джерел для виявлення глобальних проблем 
штучного інтелекту в медіа, порівняльний аналіз міжнародних регуляторних підходів до штучного інтелекту, 
систематичний аналіз професійних кодексів етики журналістів для оцінки адаптації традиційних норм до 
алгоритмізованого розповсюдження контенту, а також тематичне дослідження провідних медіаорганізацій 
та платформ для дослідження практики перевірки фактів, використання алгоритмічного ранжування та 
інтеграції етичних стандартів з автоматизованими системами. Було виявлено, що генеративний штучний 
інтелект автоматично створює прес-релізи, публікації в соціальних мережах та мультимедійні кампанії, 
що підвищує ефективність комунікації та результативність інформаційного впливу. Розробка етичної та 
правової бази для використання генеративного штучного інтелекту в медіа, видавничій справі та публічних 
комунікаціях супроводжується зростанням недовіри до контенту, що базується на штучному інтелекті 
(понад 60  %), підвищенням вимог до прозорості (приблизно 70  %), посиленням регулювання авторських 
прав (приблизно 65  %), збільшенням частки дезінформації, пов’язаної з штучним інтелектом (приблизно 
27 %), та стрімким зростанням контенту, що базується на діпфейках (понад 900 %), що загалом підтверджує 
необхідність комплексного правового регулювання та контролю. Глобальні кейси показують, що такі 
інструменти, як British Broadcasting Corporation Verify (підрозділ British Broadcasting Corporation), Associated 
Press Content Verification Systems та Google Fact Check Explorer (Google), поєднують алгоритмічний аналіз 
даних, відкриті джерела розвідки та автоматичну фільтрацію інформації з обов’язковою перевіркою фактів 
людиною, що дозволяє швидко виявляти дезінформацію та забезпечувати достовірність новин у режимі 
реального часу. Практичне значення дослідження полягає в тому, що результати можуть бути використані 
журналістами, редакціями, видавцями та фахівцями зі зв’язків з громадськістю для впровадження прозорих 
алгоритмічних систем, забезпечення дотримання авторських прав, адаптації кодексів етики до цифрових 
платформ та підвищення ефективності кампаній з управління контентом та комунікацій
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